MBA (Five Years) Integrated Course


SCHEME OF MBA (FIVE YEARS) INTEGRATED COURSE
for 2010-11, 2011-12 & 2012-13 Sessions

For all the Courses the basic minimum input shall be 40 to 45 hours. For theory Courses, the teacher shall allocate one third of the total number of hours for the exposure building of the students through case studies, presentations, minor projects etc., which should be related to the course of study. 

MF FIRST YEAR

FIRST SEMESTER







     MARKS
MF-101
COMMUNICATION SKILLS IN PUNJABI/
PUNJAB HISTORY & CULTURE 



100
MF-102
BUSINESS ECONOMICS-I





100
MF-103
BUSINESS MATHEMATICS-I




100
MF-104
BUSINESS ORGANISATION & MANAGEMENT PRINCIPLES-I
100
MF-105
WORKSHOP ON COMPUTER APPLICATIONS


  50
MF-106
SEMINAR 







  50
SECOND SEMESTER






    MARKS
MF-201
COMMUNICATION SKILLS IN ENGLISH 


100
MF-202
BUSINESS ECONOMICS-II 




100
MF-203
BUSINESS STATISTICS 





100
MF-204
BUSINESS ORGANISATION & MANAGEMENT PRINCIPLES-II 
100
MF-205
WORKSHOP ON INTERNET & E-COMMERCE 


  50
MF-206
SEMINAR 







  50
MF-207
VIVA-VOCE 







100
MF-101
COMMUNICATION SKILLS IN PUNJABI 
Time: 3 Hrs 








M.Marks:100











Theory:     60








               Internal Assessment:   40

Instructions for Paper Setters/Examiners
Each question paper may consist of three sections as follows:-

Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question will carry two marks; total weightage of the section shall be 20 marks.

Section-B


It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall be set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question will carry ten marks, total weightage of the section shall be 20 marks.

Section-C


It will consist of questions on:

1.
Précis






  5 Marks
2.
Letter Writing




  5 Marks

3.
Grammar





10 Marks

Course Input: 
Part-I

1H ekft r"ot (u'DtK gzikph ekft ;zrqfj)

(;zgH vkH fpeow f;zx xz[wD ns/ eoBihs e"o), r[o{ BkBe d/t :{Bhtof;Nh, nzfwqs;o. fJ; g[;se ftu'I j/m fby/ eth fBoXkos ehs/ rJ/ jBL
;/ay chod, ;akj j[;?B, r[o{ BkBe d/t, r[o{ noiB d/t, tkfo; ;akj, ;akj w[jzwd, GkJh tho f;zx, g'qL g{oB f;zx, gq'L w'jB f;zx, vkH jfoGiB f;zx, f;at pNkbth ns/ ;[oihs gkso.

2H nkX[fBe fJeKrh

(;zgkH o';aB bkb nj{ik ns/ wBihs gkb e"o), r[o{ BkBe d/t :{Bhtof;Nh, nzfwqs;o.

Part-II
3H ;zy/g ouBk (gq?;h)

4H dcasoh fuZmh-gZso 

5H ftnkeoDL

(T) w{b ftnkeoDe fJekJhnK dh gSkD ns/ ;Ekgsh 

(n) tke pDso ns/ tke ouBk

(J) T[gtke pDsoL gSkD ns/ ekoi

(;) ;apd i'VK d/ fB:w

(j) r[ow[yh fbZgh dhnK ft;/a;asktK

MF-101
PUNJAB HISTORY & CULTURE
HISTORY & CULTURE OF THE PUNJAB (1450-1716)

(Special paper in lieu of Communication Skills in Punjabi)
Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Instructions for Paper Setters/Examiners
Each question paper may consist of three sections as follows:-

Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question will carry two marks; total weightage of the section shall be 20 marks.

Section-B


It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall be set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks. 
Section-C


It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall be set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course Input:

Part-I
1. Bhakti Movement 

2. Life and Teachings of Guru Nanak Dev Ji

3. Contribution of Guru Angad Dev, Guru Amar Das an Guru Ram Das

4. Contribution of Guru Arjun Dev and his Martyrdom.

5. Guru Hargobind 

Part-II
6. Martyrdom of Guru Teg Bahadur

7. Guru Gobind Singh and Foundation of the Khalsa

8. Banda Bahadur and his conquests

9. Capture and Execution of Banda Bahadur 

10. Beginning of the fall of the Mughal Empire

Suggested Reading:
Kirpal Singh (ed) 
History and Culture of the Punjab part-II, Punjabi University, 
Patiala 1990 (3rd Ed.)

Fauja Singh (ed)
History of Punjab Vol-III, Punjabi University, Patiala 1987.

J.S. Grewal 

The Sikhs of the Punjab, Camb Uni Press, Cambridge, 1991.

J.S. Neki 

The spiritual Heritage of the Punjab Guru Nanak Dev University, 
Amritsar 2000.

MF-102
BUSINESS ECONOMICS-I
Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Instructions for Paper Setters/Examiners
Each question paper may consist of three sections as follows:-

Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question will carry two marks; total weightage of the section shall be 20 marks.

Section-B


It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall be set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks. 

Section-C


It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall be set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course Input:

Part- I


Nature and scope of economics; Consumer's Behaviour: Utility approach: Brief outline of law of diminishing marginal utility and law of equi-marginal utility; Indifference curve approach: consumer equilibrium; Income, Price and substitution effect. Revealed Preference Theory; Meaning of demand and its types; law of demand; Derivation of law of demand. Elasticity of demand; its measurement: Price, Income and Cross elasticities of demand.

 Theory of Production


Law of variable proportion: Return to a factor total; average and Marginal Physical Product. Production function with two variable inputs: iso-quants, Production possibility curve, Marginal rate of technical substitution; Returns to scale.  

Part-II

Theory of Cost: 

Short and Long period costs, Concept of total cost, Marginal and Average Cost. Concept of Revenue: Total Revenue; Average Revenue; Relationship between Average and Marginal Revenue and Elasticity of Demand: Break Even Analysis and Profit forecasting in short run.
Equilibrium of Firm & Industry:

Perfect Competition; Assumptions; Price Determination; Monopoly; Concept; Assumption; price determination; Monopoly Power, control and regulation; Discriminating Monopoly. 

Recommended Readings:

Koutosoyianni’s 
: 
Modern Micro Economics

Ahuja, H.L. 

: 
Advanced Economic Theory

Stonies & Hague 
: 
A Text Book of Economic Theory 

MF-103
BUSINESS MATHEMATICS
Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Instructions for Paper Setters/Examiners
Each question paper may consist of three sections as follows:-

Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question will carry two marks; total weightage of the section shall be 20 marks.

Section-B


It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall be set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks. 

Section-C


It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall be set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course Input:

Part- I

Functions: Introduction, characteristics of a function, linear function, the exponential function, logarithmic function. 

Metrics: Introduction, types of matrices, operations on matrices, transpose and inverse of a matrix, Solutions of a system of linear equations: Cramer's rule and Matrix Inverse method.

Differentiation: Concept of limit, Simple derivatives excluding trigonometric functions; partial differentiation, homogenous functions. Euler's theorem, applications of differentiation in Business. Maxima and Minima of up to maximum two independent variables.
Part- II
Linear Programming: Graphic and Simplex Methods
Transportation Problem: Methods and Tests.

Assignment Problem and Game Theory

Suggested Readings: 
1. Ajay Goel and Alka Goel – Mathematics and Statistics (Taxmann’s)

2. Qazi Zameeruddin. V.K. Khanna, S.K. Bhambri – Business Mathematics (Vikas).

3. G.S. Monga – Mathematics for Management and Economics (Vikas).

4. Tara Yamane – Mathematics for Economists. 

5. Render & Stair-Quantitative Analysis for Management 

MF-104
BUSINESS ORGANIZATION AND MANAGEMENT PRINCIPLES-I
Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Instructions for Paper Setters/Examiners
Each question paper may consist of three sections as follows:-

Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question will carry two marks; total weightage of the section shall be 20 marks.

Section-B


It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall be set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks. 

Section-C


It will consist of essay type questions with answers to each question up to maximum maximum 7 pages in length. Four questions shall be set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Part- I


Nature & Scope of Business. Forms of Business Organizations: Sole trading Concern, Partnership, Joint Stock Company, Co-operative Societies. Formation of a Company Government and Business, Public Enterprise, Small Business. Business Ethics, Social Responsibilities of Business. Management: Meaning, Scope and Importance. Function of Management. Concepts, Principles and Evolution of Management thought.

Part-II

Planning: Definition, Levels of Planning, Steps involved in Planning Organization Structure: Formal and Informal Organization Structure. Staffing & Recruitment Transfer & Promotion, Managerial Control & Techniques. Management by objective (MBO) Meaning and process. Leadership: Nature and styles. Developing quality and techniques of leadership. Span of control. Delegation of Authority-Principles, process and problems. Delegation vs. decentralization morale-meaning and importance.
Recommended Readings:

Robbins 

Organisation Behaviour (Prentice-Hall)

Fred Luthans 

Organisation Behaviour (McGraw-Hill)

L.M. Prasad 

Organisation Behaviour (Sultan Chand & Sons)

Gupta-Joshi 

Organisation Behaviour (Kalyani)

R.N. Gupta 

Business Organisation and Management (Kalyani)

Koontz & Weihrich 
Essentials of Management (Tata McGraw-Hill)

P.C. Tulsian 

Business Organisation and Management (Pearson Education)

C.B.Gupta 

Modern Business Organisation and Management (Sultan Chand & 

Sons)

MF-105
WORKSHOP ON COMPUTER APPLICATIONS IN BUSINESS 








   Internal Assessment:     50

Introduction to Computer: Definition of Computer, Features of Modern Computer, Classification of computers on the basis of generation, capacity, purpose. Overview of processing units. Internal & external memory storage: RAM, ROM, PROM, EPROM. Commonly used Input/Output/Memory storage devices: Punched Card, VDU, CRT. Difference between Hardware & software. Types of software system. Software & Application software, Interpreter.

Operating System, Concepts: Definitions, Concept of OS Introduction to windows (Overview of working of windows Using Mouse and Manipulation of Icons. Menus and Opening different applications simultaneously). Basic Commands of windows (Creating, moving renaming, deleting files/folders).

MS-Word: Overview, Creating, Saving, Opening, Importing, Exporting & Inserting files. Formatting pages, paragraphs and sections. Indents and outdents. Creating lists and numbering. Heading Styles, Fonts and size editing, positioning & viewing text. Finding & replacing text, inserting page breaks, page numbers, book marks, symbols & dates. Using tabs and tables Header, Footer & Printings. 

MS-Excel: Worksheet overview. Entering information. Worksheet creating. Opening and saving workbook. Formatting numbers and texts. Protecting cells. Producing charges and printing operations graphs. 

MS-Power Point: Presentation Basics Menus & Toolbars. Opening & Saving and existing presentation creating & Saving a presentation using auto content wizard. Design Template Blank Presentation. The slides sorter view. Inserting slides from another presentation. Inserting pictures and graphics. Slide show, printing, Slides.

Practical: MS-Word, MS-Excel, MS-Power Point

Recommended Readings : 

1. V.Rajaraman: Understanding Computers
2. Peter Norton : Introduction to Computers
3. Sanjay Saxena: A First Course in Computers. 

4. B.Ram: Computer Fundamental
5. Alexis Leon and Matheus Leon: Introduction to Computers with MS-Office 2000 

MF-106



SEMINAR

   Internal Assessment:     50

The students shall be allotted topics pertaining to the area of General Social, economic and business awareness focusing on the current national as well as international trends and developments. Each student is required to submit a write up on the allotted topic to the teacher concerned and is further required to make a presentation.

SECOND SEMESTER

MF-201
COMMUNICATION SKILLS IN ENGLISH

Time: 3 Hrs 







           M.Marks:   100










           Theory:        60









    Internal Assessment:    40

Instructions for Paper-setters/Examiners

The question paper covering the entire course shall be divided into three sections as follows:
Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall be set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

1.
Paragraph writing or précis




4  Marks

2.
Change the direct into indirect speech 


4  Marks

3.
Idioms and phrases.





4  Marks

4.
Letter writing 





4  Marks

5.
report writing.  





4  Marks

Course input:

Part-I
Prescribed Text:
‘Let’s Go Home and Other Stories’  ed. By Meenakshi Mukerjee
Part-II
Paragraph writing. How to change the direct into indirect speech and vice-versa.  Idioms and phrases. Letter writing, précis and, and report writing.  

Recommended Readings:
Modern English by N.Krishnaswamy (Macmillan-India)

Oxford Practice Grammer by John Eastwood
MF-202 
BUSINESS ECONOMICS-II

Time: 3 Hrs 







           M.Marks:   100










           Theory:        60






   

               Internal Assessment :      40

Instructions for Paper-setters/Examiners

The question paper covering the entire course shall be divided into three sections as follows:
Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall be set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall be set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

Monopolistic competition: Concept, Assumptions, Price determination; Selling costs, Excess capacity. Difference between Monopolistic Competition and Imperfect competition; introduction to the concept of Duopoly and Oligopoly. 

Pricing of factors: Marginal Productivity theory of distribution; Euler’s theorem and its application to distribution; Modern theory of distribution; 

Rent: 

Ricardian and Modern Theory ;

Profit: 

Dynamic Theory: Risk theory; Uncertainty theory 

Part-II

Business Concepts: Micro vs. Macro Economics. Variables: Real and nominal; Induced and autonomous, Ex-ante and ex-post.

National Income: Definition and Importance of National Income. Gross and Net National Product, Gross and Net Domestic Product; Personal Income and Disposable Income. Measurement of National Income: Income, Output and Expenditure Method Problems in measurement of National Income.

Consumption Function; Saving and Investment Function. Multiplier: Static and Dynamic Analysis. Multiplier-Accelerator interaction.

Recommended Readings 

Ahuja, H.L. 

Advanced Economic Theory 

Beckerman, W 
An Introduction to National Income Analysis, E.L.B.S., London

Crouch, R.L. 

Macroeconomics, Harcourt, New York

Koutsoyianni’s 
Modern Micro Economics 

Peterson, W.C. 
Income, Employment and Economic Growth, Norton, New York

Stonies & Hague 
A Text Book of Economic Theory

Shapiro, E., 

Macroeconomic Analysis, Harcourt, New York

MF-203
BUSINESS STATISTICS

Time: 3 Hrs 







           M.Marks:   100










           Theory:        60






   

               Internal Assessment :      40

Instructions for Paper-setters/Examiners

The question paper covering the entire course shall be divided into three sections as follows:
Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall be set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall be set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course Input:

Part- I

Statistics: Introduction importance and scope of statistics; Measures of Central Tendency: Mean, Median, Mode, and Quartiles;  Measures of Dispersion: Range, Quartile deviation, Mean deviation and  Standard deviation. 

Correlation analysis: Introduction, types of correlation, measurement of  Correlation: Karl Pearson’s coefficient of correlation  Spearman’s rank correlation. 

Part-II

Regression analysis: Introduction, Utility, Method of least Squares, Coefficient of regression, standard error of estimate, Coefficient of determination. 

Time Series and forecasting: Introduction, components of time series analysis, of time series, measurement of secular trend, and measurement of seasonal variations measurement of cyclical variations. 

Index Numbers: Introduction, Price index numbers, Quantity index numbers, choice of base for computing index  numbers.

Interpolation and Extrapolation: Introduction, utility, Assumptions, Methods of Interpolation, Extrapolation (formulae used).

Suggested Readings  

1. C.B. Gupta


An introduction to Statistical Methods (Vikas) 

2. R.S. Bhardwaj


Business Statistics (Excel Books)

3. Ajay Goel and Alka Goel
Mathematics and Statistics (Tzxmann’s) 

MF-204  
BUSINESS ORGANISATION & MANAGEMENT PRINCIPLES-II

Time: 3 Hrs 







           M.Marks:   100










           Theory:        60






   

               Internal Assessment :      40

Instructions for Paper-setters/Examiners

The question paper covering the entire course shall be divided into three sections as follows:
Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall be set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall be set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course Inputs 

Part-I

Evolution of Management Thought, School of Management Thought. Frederick Taylor and Scientific Management. Henry Fayol and Principles of Management. Emergence of Behavioral Sciences, (Hawthorne Experiments & Chester Barnard), Etton Mayo. Peter Drucker & MBO. Maslowa and Hierarchy of needs, contribution of McGregor, Human Factors in Management & motivation, leadership and its ingredients. Communication process.

Part-II

Organizational Behaviour: Concept, Scope, Significance, OB Model, Historical perspective of OB, Evolution of OB, Emerging Trends and future prospects. Individual Behaviour: A conceptual framework for understanding the individual behaviour as an input-output system, Biological foundations of Behaviour, sensation, Cognitive process beliefs. Values: Importance, sources of value system, types of values. Group: Definition, Classification, why do people join groups, usefulness of groups in organizations, Nature and significance of Informal groups. Group Dynamics: Methods of group analysis, group behaviour model, contingency variables that effect group behaviour, group cohesiveness. Group Decision Making: Nature, Process, styles, how do groups make decisions, advantages and Disadvantages, Strategies for improving group decisions. 

Recommended Readings:

Robbins: Organisation Behaviour (Prentice Hall)

Fred Luthans: Organisation Behaviour (McGrawhill)

R. N. Gupta: Business Organisation and Management (S.Chand)

Gupta-Sharma: Principles and Practice of Management (Kalyani)

Koontz and Weihrich, Essentials of Management (Tata McGrawHill)

P.C.Tulsian: Business Organisation and Management (Pearson Education)

C.B.Gupta: Modern Business Organisation and Management (Sultan Chand & Sons)

MF-205
WORKSHOP ON INTERNET & E COMMERCE

Internal Evaluation: 50 marks

Introduction to electronic Commerce 

Defining Electronic Commerce; Brief History of Electronic Commerce; Forces fueling Electronic Commerce – Electronic Forces, Marketing and Customer Interaction Forces. Technology and Digital Convergence, Implications of Various forces, 

Types of Electronic Commerce.

Inter-organizational Electronic Commerce, Intra-organizational Electronic Commerce, Consumer-to Business Electronic Commerce, Intermediaries and Electronic Commerce.

World Wide Web

Brief History of the Web; What exactly is the Web? Why is the Web such a Hit?; The Web and Ease of Use, The web and ease of publishing, The web as a New Distribution Channel, The Web and Network-Centric Computing, The Web and New Intra-Business applications: The Web and Electronic Commerce.

Firewalls and Transaction Security

Firewalls and Network Security – Types of Firewalls, Firewall Security policies, Emerging Firewall Management Issues

Electronic Payment System

Electronic Payment Technology, Online Shopping, Limitations of Traditional Payment Instruments. Electronic or Digital Cash – Properties of Electronic Cash; Digital cash in Action; Electronic Cheques – Benefits and Electronic Cheques, Electronic Cheques in Action; Online Credit Card-based Systems – Secure Electronic Transactions (SET); Other Emerging Financial Instruments – Debit Cards at the Point of Sale (POS), Debit Cards and Electronic Benefit Transfer, Smart cards; Consumer, Legal and Business Issues.

MF-206
SEMINAR

Internal Evaluation: 50 Marks 

The students shall be allotted topics pertaining to the area of General social, economic and business awareness focusing on the current national as well as international trends and developments. Each student is required to submit a write up on the allotted topic to the teacher concerned and is further required to make a presentation.

MF-207
VIVA-VOCE









External Evaluation: 100

Every student will have to appear for comprehensive VIVA at the end of the Year. This VIVA-VOCE examination is based on the full course; each student is required to face a board composed of one external examiner, one internal examiner and the principal/ director of the college or his nominee. 

MF SECOND YEAR 

THIRD SEMESTER 

MF-301
PRINCIPLES OF HUMAN RESOURCE MANAGEMENT 
100

MF-302
BUSINESS ACCOUNTING 





100

MF-303
PRINCIPLES OF MARKETING MANAGEMENT 

100

MF-304
BUSINESS LAWS 






100

MF-305
WORKSHOP ON CONTEMPORARY BUSINESS ISSUES 
  50

MF-306
SEMINAR ON KNOWLEDGE MANAGEMENT 


  50

FOURTH SEMESTER 

MF-401
FINANCIAL MANAGEMENT




100

MF-402
WORKSHOP ON CREATIVITY & INNOVATION 

  50

MF-403
SEMINAR ON ENTREPRENEURSHIP 



  50

MF-404
VIVA-VOCE 







100

CHOSE ANY THREE SUBJECTS FROM NOT MORE THAN TWO FUNCTIONAL AREAS:

MARKETING MANAGEMENT 

MF-405
RETAILING MANAGEMENT




100

MF-406
ADVERTISEMENT & SALES MANAGEMENT 


100

MF-407
MARKETING OF SERVICES 




100

HUMAN RESOURCE MANAGEMENT

MF-408
CAREER PLANNING AND MANAGEMENT 


100

MF-409
TRAINING AND DEVELOPMENT 



100

MF-410
MANAGEMENT OF CHANGE 




100

FINANCE 

MF-411
COST & MANAGEMENT ACCOUNTING 


100

MF-412
FINANCIAL INSTRUMENTS & SERVICES 


100

MF-413
INCOME TAX LAW & PRACTICE 



100
INFORMATION TECHNOLOGY 

MF-414
SYSTEM ANALYSIS AND DESIGN 



100

MF-415
DECISION SUPPORT SYSTEMS 




100

MF-416
COMPUTER GRAPHICS 





100

EVENT MANAGEMENT 

MF-417
EVENT PLANNING & MANAGEMENT 



100

MF-418
FINANCIAL MANAGEMENT OF EVENTS 


100

MF-419
EVENT CREATIVITY AND INNOVATION 


100

MEDIA MANAGEMEN 

MF-420
PRINCIPLES OF MASS COMMUNICATIONS 


100

MF-421
PUBLIC RELATIONS MANAGEMENT 



100

MF-422
MEDIA PLANNING 






100

SUMMER INTERNSHIP: INDUSTRIAL TRAINING OF 4 TO 6 WEEKS 

THIRD SEMESTER

MF-301
PRINCIPLES OF HUMAN RESOURCE MANAGEMENT
Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Instructions for Paper-setters/Examiners

The question paper covering the entire course shall be divided into three sections as follows:
Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course Inputs 

Part- I

Human Resource Management (HRM): Meaning, Scope and Objectives of HRM, HRM Challenges. Human Resource Planning (HRP): Concept, Need and importance of HRP, Factors affecting HRP, Human Resource Planning Process, Barriers to HRP. Job Analysis (JA): Meaning, Factors affecting JD, Various techniques of JD. Recruitment: Meaning, Factors governing Recruitment, Recruitment sources and techniques, Problems associated with Recruitment. Selection: Meaning, Process, Selection Tests and Interview, Barriers to effective selection. Introduction and Orientation: Concepts, Process, Benefits and Problems associated with Induction and Orientation. 

Part-II

Managing Careers: Promotion, Meaning, Significance, Promotion Policy, Other issues related to promotions; Demotion – Meaning, Reasons, Implications for HRM; Transfers-Meaning, purpose, policy and other Issues associated with Transfers. Managing Separations: Meaning and Types of Separations, Costs and Benefits of Separations, Managing Separations effectively. Managing Industrial Relations: Industrial Relations – Meaning, Importance of peaceful IR. Approaches to IR. IR strategic, Disputes I Nature, Causes and Settlement of Disputes; Grievances – Nature, Sources, Grievance handling procedure; Disputes – Nature, Causes and Settlement of Disputes. Managing Workplace Safety and Health: Introduction, Various workplace safety and health issues and management of these issues. 

Books Recommended:

1. Gomez, et al 
Managing Human Resources, Delhi, Pearson Education, 2003.

2. Dessler, Gary, Human Resource Management Delhi, Pearson Education, 2003.

3. Aswathappa, K. Human Resource and Personnel Management. Text and Cases, New Delhi, Tata McGraw-Hill, 2002.

4. Pattanayak, Biswajeet, Human Resource Management, New Delhi, PHI, 2001

MF-302
BUSINESS ACCOUNTING

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Instructions for Paper-setters/Examiners

The question paper covering the entire course shall be divided into three sections as follows:
Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Part- I

Meaning and Scope of Accounting: Need, development and definition of accounting, book-keeping and accounting, Persons interested in accounting information, Disclosures; Branches of accounting; Objectives of accounting, basic understanding of accounting standards.
Accounting Transactions: Accounting Cycle, Journal, Rules of debit and credit; Compound journal entry, Opening entry, Relationship between journal and ledger; Rules regarding posting, Trial Balance, Sub-division of journal.
Distinction between Capital and revenue items.

Final Accounts: Manufacturing account; Trading account, Profit and loss account; Balance-sheet; adjustment entries.

Rectification of Errors: Classification of errors, Location of errors, Rectification of errors; Suspense account; Effect on profit. 

Part-II
Depreciation Provisions and Reserves: Concept of Depreciation; Causes of depreciation; Depreciation, depletion, amortization and dilapidation; Depreciation accounting; Methods for providing depreciation, Depreciation policy: Depreciation accounting, Provisions and reserves. 
Partnership Accounts: Essential characteristics of partnership, Partnership deed; Final accounts; Adjustments after closing the accounts; Fixed and fluctuating capital; Goodwill; Joint Life Policy; Change in Profit Sharing Ratio.

Suggested Readings:

1. Anthony and Reece

Accounting Principles; Richard Irwin Inc.

2. Gupta and Radhaswamy
Financial Accounting; Sultan Chand, New Delhi.
3. Monga, Ahuja and Sehgal
Financial Accounting; Mayur Paper Back, Noida.

4. Shukla, Grewal and Gupta
Advanced Accounts; S. Chand & Co., New Delhi.

5. Compendium of Statement and Standards of Accounting: ICA of India, New Delhi. 

MF-303
PRINCIPLES OF MARKETING MANAGEMENT

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Instructions for Paper-setters/Examiners

The question paper covering the entire course shall be divided into three sections as follows:
Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

Marketing Concepts: Philosophies and functions, Modern Concept of Marketing, Importance of Marketing with special reference to India, Meaning of Marketing Management . Marketing Environment: Meaning and forces of marketing environment, Marketing Mix and its elements. Market Segmentation; Meaning  and basis of market segmentation. Consumer Behaviour: meaning and importance, Buying process, factors influencing consumer behaviour. Marketing Information System: Concept and components of a marketing information system. Marketing Research: Meaning, features and scope of Marketing Research. 

Part-II

Product Decisions: Branding and Packaging, decisions stages in New Product Development, Product Life Cycle; Concept and stages. Pricing Decisions: Meaning of Product pricing, objectives, Methods of pricing, Pricing policies. Channels of Distribution: Types of Marketing Channels, Factors influencing channel choice. Promotion Mix: Personal Selling, Advertising decisions, Sales Promotion. Laws affecting Marketing in India.

Reference:

1. Kotler, Philip 

Marketing Management 

2. Stanton, William, J. 
Fundamentals of Marketing

3. Neelamegham, S. 

Marketing in India

4. C.N. Sontaakki 

Marketing Management

5. J.C. Gandhi 

Marketing

MF-304  
BUSINESS LAWS

Time: 3 Hrs 







    M.Marks:100










    Theory:     60








       Internal Assessment:     40

Instructions for Paper-setters/Examiners

The question paper covering the entire course shall be divided into three sections as follows:
Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course Inputs 

Part- I

Law of contract (1872): Nature of contract, Classification, Offer and acceptance, Capacity of parties to contract, Free consent; Consideration, Legality of object, Agreement declared void, Performance of contract; Discharge of contract, Remedies for breach of contract.

Sale of Goods Act 1930: Formation of contracts of sale; Goods and their classification, price; conditions, and warranties, Transfer of property in goods; Performance of the contract of sales; Unpaid seller and his rights, sale by auction; Hire purchase agreement. 

Part-II

Negotiable Instrument Act 1881: Definition of negotiable instruments; Features; Promissory note, Bill of exchange, cheque; Holder and holder in the due course; Crossing of a cheque, types of crossing.  Negotiation; Dishonor and discharge of negotiable instrument. 

The Consumer Protection Act 1986: Salient features Definition of consumer; Grievance redressed machinery. 

Suggested Readings 

1. Desai T.R. Indian Contract Act, Sale of Goods Act and Partnership Act; S.C. Sarkar & Sons Pvt. Ltd, Kolkata

2. Khergamwala J.S. The Negotiable Instruments Act: N.M. Tripathi Pvt. Ltd, MuMFi.

3. Singh AvtarL The principles of mercantile law Eastern Book Company, Lucknow.

4. Kuchal M.C. Business Law, Vikas Publishing House, New Delhi

5. Kapoor N.D., Business Law, Sultan Chand & Sons, New Delhi.

6. Chandha P.R. Business Law; Galgotra, New Delhi

MF-305 
WORKSHOP ON CONTEMPORARY BUSINESS ISSUES

Internal Evaluation: 50 marks

Domestic and international dimensions of the business environment; corporate social responsibility and performance; and Socialization and moral development. Values, value congruence, and value conflict. Managing ethics in the corporation : Codes, incentives etc., Ethical dimensions of public affairs and of crisis management, Ethics and social performance:  evaluation and reporting.

MF-306
SEMINAR ON KNOWLEDGE MANAGEMENT

Internal Evaluation: 50 marks

Knowledge Economy: Leveraging Economy, Data-Information Knowledge, and Organizational Knowledge. Transformation of an enterprise through knowledge management, momentum of knowledge, and sharing of knowledge. Creating knowledge management system in an organization; Knowledge Organization; Organizational culture for knowledge management; Knowledge management and information technology; Knowledge management in Industry; Challenges to knowledge management.

FOURTH SEMESTER
MF-401
FINANCIAL MANAGEMENT

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part-I

Meaning of Business Finance, Aims, Scope and significance of finance function, profit verses wealth maximization, Financial Planning. Sources of Company Finance – Long Term and Short Term, SEBI Guidelines for raising company finance, Dividend Policy. Types and dividend,  Capital Structure: Concept, theories and Valuation, cost of capital concept and significance. 

Part-II

Capital Budgeting, Planning of Capital expenditure, evaluation of projects (including risk and uncertainty), Responsibility accounting: Concept, steps in responsibility accounting and advantages of responsibility Accounting. Cost of capital, working capital – types estimation – factor determining working capital requirements.

Suggested Readings:

1. Srivastava, R.M. 

Essential of Business finance

2. Upadhyay, K.M. 

Financial Management

3. Pandey, I.M. 

Financial Management 

4. Jain, Anand and Singh 
Financial Management 

5. Khan M.Y. and Jain P.K. 
Management Accounting

MF-402
WORKSHOP ON CREATIVITY AND INNOVATION

Internal Evaluation: 50 marks

Creativity in management, creative problem-solving, Theories of creativity, identifying the problem, morphological analysis, brainstorming, lateral  thinking ,and synaptic Idea-generating methods, evaluating ideas, implementing ideas, role of computers in creativity.

Strategic issues: Like planning, framework etc., market needs, and market research, sources of successful ideas, and financial analysis and case-histories of renowned companies.

MF-403
SEMINAR ON  ENTREPRENEURSHIP

Internal Evaluation: 50 marks

Concept of Entrepreneurship: Definition, nature and Characteristics of entrepreneurship: Emergence of entrepreneurial class including women entrepreneurs: Theories of entrepreneurship: Socio-economic environment and the entrepreneur. Characteristics of Entrepreneur Leadership, risk taking, decision making and business planning. Innovation and entrepreneurship, entrepreneurial behaviour and motivation. Entrepreneurial Development programmes-their relevance and achievements: Role of government in organizing such programmes, Critical Evolution. Small Business as a seed bed of entrepreneurship: Concept of business venture. The start-up process; Concept, Plan, Implementation, Initial Strategic Planning, production and Marketing Scope, Legal and tax consideration, risk analysis and financial considerations. Profit Planning in small enterprise: Growth Strategies and diversification. Finance Management in current operations and expansion of capital. Role of Small Business in the national economy. National Policies for small business development, Governmental and Non-Governmental assistance. Contribution of Commercial Banks in Promoting and Servicing small business, Small business and modern technology. Government Policies and formalities in setting up a unit. Basic requirements regarding registration, excise, Sales Tax, Factory Act. SSI exemptions. 

Suggested Readings:

1. Hall, B. Pricke and Royce L. Brahamson: Small Business Management 

2. Kenneth R., Van Voorthis: Entrepreneurship and Small Business Management. 

3. Uans Schollhammer and Arthur H. Kuriloff: Entrepreneurship and Small Business Management.

4. Joseph R. Mancuso: How to Start, Finance and Manage your own small Business.

5. Sharma, R.A. Entreprenuerial Change in Indian Industries.

6. Dhar, P.N. and Lydall H.F. : The Role of Small Enterprises in Indian Economic Development.

MF-404
VIVA VOCE









External Evaluation: 100

Every student will have to appear for comprehensive VIVA at the end of the Year. This VIVA-VOCE examination is based on the full course; each student is required to face a  board composed of one external examiner, one internal examiner and the principal/ director of the college or his nominee. 

CHOOSE ANY THREE SUBJECTS FROM NOT MORE THAN TWO FUNCTIONAL AREAS:

MARKETING MANAGEMENT
MF-405
RETAILING  MANAGEMENT

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

Introduction to retail; retail formats theories and models; retail strategy; understanding the retail consumer; store locations; retail operations; retail store design; 

Part-II

Retail merchandising; merchandising buying; retail price and merchandise performance; measuring financial performance; retail management informant systems; retail marketing and communication.

MF-406
ADVERTISEMENT AND SALES MANAGEMENT
Time: 3 Hrs 







        M.Marks:100










        Theory:     60








           Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

Nature and scope of advertising research, campaign planning of strategic considerations, knowledge about consumer Behaviour, Media planning Print, T.V., Radio, Cable and Satellites, direct mail marketing creating copy-testing. Advertising budget. Events Management. Advertising agencies, measuring advertising effectiveness. 

Part-II

Nature and scope of sales management. Recruitment and selection of sales personnel. Training and development of sales personnel.. Performance appraisal and motivation sales personnel. Supervision and organization of sales personnel. Sales organization: Structure and control.

Carving territories, routing and scheduling. Sales quotas, target achievement. Sales forecasting, sales dealer’s slaes personnel relationship. Selling theories and process. Sales ethics. Distribution, order processing.

MF-407
MARKETING OF SERVICES

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:







Part-I

Concept of goods and services, services marketing concept, features, need, significance behavioral services aspiration. Market segmentation, marketing information system for various services. Service quality meaning, components, measurement. Services Marketing management. Seven P’s of Services marketing.







Part-II

Services marketing in a specific context. Banking marketing, internal marketing, Hotel marketing, Tourism marketing, Transport marketing, personal care marketing, Hospital marketing, Education marketing, Consultancy marketing.

HUMAN RESOURCE MANAGEMENT
MF-408
CAREER PLANNING AND MANAGEMENT
Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

Personality dispositions fan managerial effectiveness, perceptual process and developing perceptual skills, motivation and work performance.

Part-II

Psychoanalysis for executives, predictable crisis of executive life, organizational politics, management of stress.

MF-409
TRAINING AND DEVELOPMENT

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

The induction process, methods and evaluation of induction training. The role of training and development, identification of training needs, designing and developing training programmes. 

Part-II

Evaluation of training programmes.  Training evaluation and the training cycle. Evaluation process, evaluation design: data collection, designing questionnaire and tests. Qualitative and quantitative evaluation methods. Evaluation report.

Recommended books for main reading 

1. Morgain C T, King A R, Weisz J R, Introduction to Psychology 

2. Hall C S, Lindzey G, Theories of Personality 

3. Anastasi A, Psychological Testing 

4. Freman F S, Psychological Testing 

5. Bower G R, Hilgard T R, Theories of learning 

MF- 410
MANAGEMENT OF CHANGE

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part-I

Introduction: Definition, need, assumptions, historical development, issues, and future OD, Models and theories of planned change, process of OD, Issues in consultant-client relationship.

Part-II

Organization Change: forces of change, nature of change, the process of organizational change, coping strategies for change, resistance to change, managerial options for implementing change, guide-line for facilitating change.

FINANCE
MF-411
COST & MANAGEMENT ACCOUNTING

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

Cost Accounting: the concept, nature and scope of cost accounting, brief study of Materials, objectives and techniques of material control, methods of pricing material issue. Labour: Items of Labour cost, Labour records, Remuneration methods, Overheads: Classification,  distribution, absorption of different types of overheads. Preparation of cost sheet and reconciliation of cost and financial records. Cost Determination Methods: Job, Batch, Contrast and Process costing, Introduction to service costing. Cost Control Techniques: Cost-volume-profit analysis.

Part-II

Origin, Concept, Nature, Scope and functions of Management Accounting. Relation between management, Financial Accounting and Cost Accounting, Limitations of Management Accounting. Financial Statements; nature, Importance and its Limitations. 

Tools of Financial Analysis: Ratio Analysis; meaning, utility, Importance and its Classification on the basis of Profitability, Liquidity, solvency and activity Comparative statements and Trend Analysis. Fund Flow Analysis Cash Flow Analysis. 

References: 

Shashi Gupta and R.K. Sharma 

Management Accounting 

Ravi M. Kishore 



Management Accounting 

S.N. Maheshwari 
Management Accounting and Finc. Control 

Khan, M.Y. and Jain, P.K. 


Management Accounting 

Manmohan and Goel 



Principles and Practice of Management 

Jain Abhay and Anand 


Financial Management Accounting 

Ravi M. Kishore 



Cost Accounting 

Jawahar Lal 




Cost Accounting 

L.W.J. Owler and J.L. Brown  

Wheldon’s Cost Accounting


MF-412 
FINANCIAL INSTRUMENTS AND SERVICES

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

Financial Market environment in India; role of Securities and exchange board of India; Stock Exchanges: objectives, and functioning; variable and fixed interest bearing securities: equity, preference shares, debentures and bonds. ADR and GDR. 

Part-II

Merchant Banking; Venture Capital; Leasing and Hire Purchase; Mutual funds in India; debit card and credit card; housing finance,  Foreign Direct Investment in India.

Recommended References:

M Y Khan, Financial Services (TMH)

Dr. S Gurusamy, Merchant Banking and Financial Services (Thomson)

Depository Operations (Module) workbook by National Stock Exchange of India Limited
B.S.Bodla, M.C.Garg, K.P.singh, Insurance – Fundamentals, Environment and Procedures (Deep and Deep Publications)
Financial Instruments And Services, Tripathy Nalini Prava
Indian Financial System, 4/e , M.Y. Khan, TMH
L.M. Bhole, Financial Institutions and Markets, TMH
Shashi Gupta, Financial Services, Kalyani
MF-413
INCOME TAX LAW & PRACTICE

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

Income tax-definition, distinction between capital and revenue basis of charge (Residential Status), Incidence of tax. Exempted Income, Computation of Income form Salaries and House Property.

Income from Business and Profession, Capital Gains, Income from other sources. Depreciation, Carry Forward and Set-off of losses, Income of other persons to be included in Assessee’s total Income. Deduction of Gross Total Income.

Part-II

Computation of total income in regard to Income of individual, HUF and Partnership firm and Association of Persons (AOP). Concept of Mat.

Advance payment of tax, deduction of tax at source, Income tax authorities and administration of the Act. Assessment Procedure, Appeals, refunds and Penalties.

Suggested Readings: 

1. H.C. Mehrotra 

Income Tax Law and Practice

2. Gaur & Narang 

Income Tax Law

3. Girish Ahuja 

Direct Law

INFORMATION TECHNOLOGY:

MF-414
SYSTEM ANALYSIS AND DESIGN

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part-I

Overview of Systems Analysis and Design; Software applications today – the changing scenarios – Introductions to different methodologies and Structured System Analysis- Problem-identification-requirement analysis: tools and techniques-feasibility analysis-Operational, Technical and Economical Feasibility, details of SDLC approach, Business Systems Concept: Systems Development Life Cycle: Project Selection; Feasibility Study.

Part-II

Tools for Analysis and Design of Business Systems: methodologies Available: Need for Structured Techniques: Structured Techniques Available System Requirement Specification and Analysis: Data Flow Diagrams: Data Dictionaries: Process Organisation and Intersections: Decision Analysis: Decision Trees and Tables: Expansion. Explosion and Normalization, Detailed Design; Modulation; Module Specification; File Design.

MF-415
DECISION SUPPORT SYSTEMS

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

Business Integration: Networking and Telecommunications, Client Server, Object Orientation, Integration of Information: Workgroup integration, Data warehouse, Open Systems with Different Systems, Group Decisions, software to support integration.

Part- II

Decisions and Models: Biases in decision, physical, process and business modeling, Business models: Assumptions, Identifying I/O variables, Processes and equations, software, Limitations of models: model complexity, cost of building models, errors in models. 

Decisions in Business Areas: Accounting, Finance, Marketing, HRM, Production and Design. Complex Decisions and Artificial Intelligence.

Reference:

Management Information Systems Solving Problems with IT Post, Anderson, TMH (IRWIN)

MF-416
COMPUTER GRAPHICS

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

Introduction and Overview of Graphic Systems: CAD, Presentation Graphics and other applications, Video Display devices, Raster-Random scan systems, I/O devices.

Part- II

Fundamentals of following concepts: Output primitives and their attributes. Scene and image, Representation of 2-D image, Basic Transformation, Color models and color applications, Computer animation.

Reference:

Computer Graphics, Hearn and Baker, PHI

Mathematical Elements for computer Graphics : Rogers & Adams

Procedural Elements for Computer Graphics: Rogers D F.

Computer Graphics : D Hearn & P M Baker 

EVENT MANAGEMENT:

MF-417
EVENT PLANNING AND MANAGEMENT
Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

Introduction to planning and management of events, size of events, types of events, the event team, and code of ethics. The concept of event, and events vision; event and marketing; events and corporate public relations; product differentiation; promotion and events. 

Part-II

Event industry in industry; designing transitional strategy; events and positioning; positioning principles; Safety and security of events; event relations and conceptualization: management of relations and document design; 

MF-418
FINANCIAL MANAGEMENT OF EVENTS

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

The need and frill of event financial management; events and objects; events and facts; managing events; The budget, Break-even point, cash-flow analysis, profit and loss statement, balance sheet, financial control systems, panic payments. Sources of raising short and long term finance and its cost.

Part II

Capital structure and its understanding; concept of Risk types, risk management, process, incident reporting, emergency response plans, and standards for risk management. Feasibility and swot analysis.

MF-419
EVENT CREATIVITY AND INNOVATION

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

The concept and context of creativity in forming the events; introspection for creative visualization; Pasteur’s dictum; problem solving; deduction, and induction methods; learning and imitation.

Part- II

Event creativity: trail and error; heuristics; abduction; creative trait or creative state; innate structure of the mind; analogy, preparation, anomaly, constraints and serendipity; mental analogs; improvisation and performance; creative thinking; and creative work culture.   

MEDIA MANAGEMENT:

MF-420
PRINCIPLES OF MASS COMMUNICATIONS

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

Communication: concept, elements, process, and role; forms of communication; barriers of communication; and theories of communication like bullet theory, cognitive theory, two step flow theory, cultivation theory and agenda setting theory.

Part- II

The concept and context of mass communication; models of mass communication, like  Lasswell model, schramm model, Shannon and weaver model, Levin model, Gerbner’s model, Westley and MacLean’s Conceptual Model ; mass communication through traditional and modern mass media; mass communication, culture and society; effects of mass communication;   information society.

MF-421
PUBLIC RELATIONS MANAGEMENT

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

Nature, and scope of public relations; tools and methods of public relations: press relations, the printed word; photography, exhibition, trade fair, film, radio, television, advertisement, etc. 

Part- II

The industrial public relations, public relation with finance, trade and professional associations; public relations and central and local government; public relations for police, exports, etc.

MF-422
MEDIA PLANNING

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A

It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

The concept and context of Mass media; forms of mass media:  Print. Electronic; Audio and audio visual communication; access of the media; media audiences.

Part- II

The new Media; perception and language issues in mass media; Mass media effects and uses: agenda setting, the knowledge-gap hypothesis; effects and uses of mass media; Media chains and conglomerates: newspaper chains, broadcasting chains, media cross ownership, media conglomerates; mass media research.  

SUMMER INTERNSHIP: INDUSTRIAL TRAINING/FIELD PROJECT OF 4 TO 6 WEEKS 
MF THIRD YEAR
FIFTH SEMESTER

MF-501
BUSINESS RESEARCH METHODS 



100

MF-502
WORKSHOP ON TIME AND WORKLOAD MANAGEMENT 
  50

MF-503
SEMINAR ON SUMMER INTERNSHIP 



  50

CHOOSE ANY THREE SUBJECTS FROM NOT MORE THAN TWO FUNCTIONAL AREAS 

MARKETING MANAGEMENT 

MF-504
EXPORT MARKETING 





100

MF-505
RURAL MARKETING 





100

MF-506
BRAND AND PRODUCT MANAGEMENT 


100

HUMAN RESOURCE MANAGEMENT 

MF-507
INTERPERSONAL SKILLS IN MANAGEMENT 


100

MF-508
MANAGEMENT OF INDUSTRIAL RELATIONS 

100

MF-509
PSYCHOLOGICAL TESTING 




100

FINANCE 

MF-510
STOCK MARKET OPERATIONS 




100

MF-511
INSURANCE MANAGEMENT 




100

MF-512
INVESTMENT MANAGEMENT 




100

INFORMATION TECHNOLOGY 



MF-513
DATABASE MANAGEMET SYSTEMS 



100

MF-514
WEB DESIGNING 






100

MF-515
TELECOMMUNICATIONS FOR BUSINESS 


100

EVENT MANAGEMENT 

MF-516
EVENT DESIGN AND SPONSORSHIP 



100

MF-517
EVENT OPERATIONS AND LOGISTICS 



100

MF-518
EVENT PROPOSAL AND MARKETING 



100

MEDIA MANAGEMENT 


MF-519
CORPORATE COMMUNICATION 



100

MF-520
NEW MEDIA TECHNOLOGY 




100

MF-521
DEVELOPMENT COMMUNICATION 



100

SIXTH SEMESTER 
MF-601
INDUSTRIAL TRAINING PROJECT 



100

MF-602
PROJECT REPORT 






200

MF-603
SEMINAR ON THE PROJECT REPORT 



100

MF-604
VIVA-VOCE 







100

FIFTH SEMESTER:
MF-501
BUSINESS RESEARCH METHODS

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A
It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

Research methodology: Meaning, objectives and process of research, Research methods in social sciences, Exploratory, Descriptive and Experimental research; their applications and limitations. Sampling Design: concepts, types and their applicability, 

Part-II
Techniques for Data collection; primary and secondary sources, Primary sources-consumers and trade survey, including consumer panels and retail auditing. Qualitative Techniques of data-collection; depth interviews, Focus group interview, Projective techniques and applications. Questionnaire designing and protesting. The measurement process: Measurement in marketing. Difficulties in measurement and concepts of validity and reliability; Attitudes measurement general methods; scaling techniques: Thurston, likert, and semantic differentials. Report writing and presentation.

MF-502
WORKSHOP ON TIME AND WORKLOAD MANAGEMENT 
Internal Evaluation: 50 marks

The psychology of time; Time as finite capital; developing the right attitude of mind; your current use of mind; you and your tasks; you and yourself: identifying self objectives and their methodologies for completion; you and others. Task management; workload management systems; managing interruptions; delegation; managing meetings; working with a secretary; managing stress; and balancing work and home.

MF-503
SEMINAR ON SUMMER INTERNSHIP
Internal Evaluation: 50 marks

CHOOSE ANY THREE SUBJECTS FROM NOT MORE THAN TWO FUNCTIONAL AREAS:

Marketing Management:

MF-504
EXPORT MARKETING

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A
It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

Theoretical framework of International Business: Nature of export marketing, export marketing differentiating from domestic marketing, conceptual framework of international trade and its significance, tariff and non-tariff barriers, dynamics of foreign exchange, balance of trade and balance of payments, regional economic forces and their implications for export marketing. International Markets framework: Foreign market entry, and involvement and the EPRG Approach, choice of markets.

Part-II

Marketing mix though product strategy, international trade product life cycle, export pricing strategy, export distribution strategy’s, channels, logistics support, transportation, and expert promotion strategy. Export Financing and Documentation: Expert financing and risks and the role of EXIM Bank and ECGC, documentation including principle and auxiliary documents and for claiming export assistance, processing and export order, procedure, quality control and pre-shipment inspection, legal framework of international marketing. 

MF-505
RURAL MARKETING

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A
It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I
Nature and scope of rural marketing with special reference to India. Buying behaviour in rural markets, Rural marketing information system, exploring the rural markets, Rural communication, Rural large format retail stores. 

Part- II

Study of rural markets with special reference to product strategy, pricing strategy, promotion strategy and distribution strategy. Information technology for rural markets. Rural market research.  

Recommended books for main reading 

1. Ballon, Ronald H., Business logistics management 

2. Buxton, Graham, Effective Marketing logistics

3. Coyle, John J. & Edward J. Bardi, The management of Business logistics

4. Mossman, Frank H. & Newton Morton, Logistics of Distribution System

5. Schor, Jerry, Alexander, Milton & France, Logistics in marketing 

6. Shankar, Ravi, Managing Distribution.

7. Sherlock, Jim, Principles of international physical distribution

MF-506
BRAND AND PRODUCT MANAGEMENT

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A
It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

The concept of Brand, brand names, brand values; brand planning; managing brand systems; brand roles; anti brand thinking; brand loyalty; brand image;  brand extensions; brand’s life script; brand identity; and brand personality. Brand positioning; brand culture and brand rituals; brand equity; brand building; service brands; experiential brands; types of brands; product and brand failures; marketing organization; and reality environment of brands.
Part- II
Product Management: concept, FMCG, product mix and line decisions; Branding: name, creation, principles, brand image, etc; Market segmentation; Promotion and differentiation; new product planning; Distribution Channels; advertising planning; pricing: concept and strategies; 

HUMAN RESOURCE MANAGEMENT:

MF-507
INTERPERSONAL SKILLS IN MANAGEMENT

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A
It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

Foundation of individual behaviour. Values and attitudes. Foundations of group behaviour 5 stage model of group development, socio-metery, group structure, group decision making and managerial implications.

Part- II
Team working-types of team, creating high performance teams, inter-group behaviour, inter active conflict and negotiating skills. Transaction analysis: T-group analysis, assertiveness training

MF-508
MANAGEMENT OF INDUSTRIAL RELATIONS

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A
It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I
Industrial Relations and its concept and models; Industrial Relations and Role of the State; Present status and future of Trade Unionism with special reference to India; Industrial Relations and Technological Change. 

Part- II
Causes, forms and effects of Industrial conflict: Preventive and Settlement measures of Industrial Disputes in India; Comparative Study of Industrial Relations in developed and developing economies; Role of ILO and significance of Social Clause of WTO.

MF-509
PSYCHOLOGICAL TESTING

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A
It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

Psychological testing: Nature, Use, Functions, Social and Ethical Implictions. Test Standardization: Procedures, Reliability and Validity. Norms and Interpretation of test Scores. Item Analysis. 

Part- II
Definition and Analysis of Intelligence and Intelligence Tests. Scaling Techniques: Binet and Wechsler. Psychological issues in intelligence testing. Group Testing and Measuring Multiple Aptitudes. Malti-factor Test Batteries.

Aptitude Test: Professional, Tests of Educational Achievements. Personality Rating Methods and situational tests. Personality Inventories: Types, evaluation Interest, Attitude and Values. Projective Methods: Rorschach, Thematic Apperception Tests, word association, picture tests, drawing, painting and role play.

Suggested reading 

1. Anastasia A, Psychological Testing 

2. Bartlett F C, Remembering 

3. Freeman F S, Psychological Testing

4. Wolf W, The Expression of Personality 

Finance
MF-510
STOCK MARKET OPERATIONS

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A
It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part – I

Indian Stock Markets: Introduction, Evolution and Growth of Stock markets in India, Functions of Stock Exchange, Intermediaries in the secondary market, Secondary Market Mechanism. An overview of Major Stock Exchanges in India – N.S.E., B.S.E. and O.T.C.E.I. Stock Market Indexes: Concept, types, Brief overview of BSE SENSEX and S&P CNX Nifty. Legal Framework for Stock Exchanges: The Securities Exchange Board of India Act 1992 – Definition, Powers and Functions of SEBI, SEBI (Stock Brokers and Sub Brokers) Rules and Regulations, 1992, NSE Rules, Regulations and Byelaws, NSCCL Rules, Regulations and Byelaws.

Part – II

Trading Mechanism at N.S.E: Introduction, Market Types, Market Phases, Order Management, Trade Management. Clearing and Settlement: Introduction - Transaction Cycle, Settlement Process, Settlement Agencies, Risks in Settlement, Settlement Cycle, Securities & Funds Settlement, Shortages Handling, Risk Containment, Dematerialisation And Electronic Transfer of Securities, Investor Protection Fund. Depository Operations: Introduction to Depository System, Definition of Depository and Depository Participant, Salient features of Depository Act 1996, Benefits of depository system. Future Market Operations: Introduction to Futures (Stock Futures and Index Futures) and Options (Stock options and Index options).

Suggested Readings:

1. Modules of (workbooks)  National Stock Exchange of India Limited.
2. Outlines of Indian Capital market by H.S. Sidhu (Ludhiana Stock Exchange)

3. The Working of Stock Exchanges In India by H.R. Machiraju (New Age)

4. Merchant banking and Financial Services by Dr. S. Gurusamy (Thomson)

MF-511
INSURANCE MANAGEMENT

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A
It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part-I


Introduction to risk and insurance, risk and the treatment of risk. Recent changes in Insurance Sector. The structure and operation of the insurance business: Insurance contract fundamentals, underwriting, rating, reinsurance and other functions. General Insurance Corporation and other Insurance Institutions. Working of GIC in India: Types of risk assumed and specific policies and ECGC. Health Insurance: Individual health insurance. Group health insurance, insurance marketing/insurance claim settlement. 
Motor Insurance. Multi line and All-lines Insurance such as Rural insurance. Hull Insurance etc. 

Part-II
Introduction: Need for security against: economic difficulties; Risk and uncertainty; Individual value system; Individual life insurance. Nature and uses of life insurance; Life Insurance as a collateral, as a measure of financing business continuation, as a protection to property, as a measure of investment. Life Insurance Policies: Types and their applicability to different situations, important life insurance polices issued by the life Insurance Corporation of India, ICICI Prudential, HDFC Standard; Life Insurance annuities. Important legal provisions and judicial pronouncements in India. Life Insurance Salesmanship: Rules of agency: Essential qualities of an ideal insurance salesman: Rules of canvass business from prospective customers; After-sale service to policy holders.

Suggested books

Bickekhaupt and Magee 
General Insurance Irwin, Inc,, Ontario. 

Huebner  and Kenneth Black Life Insurance (Prentice Hall inc,  New Jersy)

Meher Robert L

 Life Insurance: Theory and Practice (Bus. Pub. Taxes)

Meclean 


 Life Insurance 

Gupta, O.S., 


 Life Insurance (Frank Brothers, New Delhi)

Mishra, M.N., 


 Insurance Principles and Practice (Delhi, Vikas )

MF-512
INVESTMENT MANAGEMENT

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A
It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:






Part – I

Investment Management Basics: Introduction, Investment objectives, Different Investment avenues for Individuals, Risks of Investment, Relationship between Risk and Return, Time Value of Money – Present Value, Future Value, Annuities. Valuation of Bonds: Different types of bonds, features of bonds, Risks of Bonds, Yields of Bonds, Rating of Bonds. Valuation of Equity Shares: Introduction to Equity shares, features, Dividend theories and Valuation of Shares – Walter, Gordon and MM theory. Security Analysis: Fundamental Analysis - Economy, Industry and Firm analysis, 






Part - II

Technical Analysis and Charting. Efficient Market theory

Portfolio Management: Concept of Portfolio, Diversification of Risk, Capital Asset Pricing Model – Assumptions, CML and SML, Calculating Beta Coefficients, Empirical tests of CAPM. Optimum portfolio, portfolio selection and revision: basic understanding

Suggested Readings:

1. Sharpe, Alexander, Bailey, Investments (Prentice Hall India)

2. Fischer, Jordon, Security Analysis and Portfolio Management, ( )

3. V.K.Bhalla, Investment Management (S.Chand)

4. Barua, Varma and Raghunathan, Portfolio Management (TMH)

5. Investments, 6/e Bodie, Zvi; Kane, Alex; Marcus, Alan ; Mohanty, Pitabas
6. L.M. Bhole, Financial Institutions and Markets, TMH
INFORMATION TECHNOLOGY
MF-513
DATABASE MANAGEMENT SYSTEMS

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A
It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

Basic Concepts: Data Modeling, Abstraction and Data integration, Schema, Mapping between views, Components, Advantages and disadvantages of DBMS. ER Model, Relational Model: Attributes, tuples, relational operators, integrity rules. 

Part- II
Dependencies and Normalisation, Query processing, Recovery: reliability, recovery issues. Concurrency Management: Serialisability, Concurrency control, locking schemes. Database security, integrity and control.. Object Approach and Object databases.

Suggested Readings:

Introduction to DBMS Systems, Desai, Galgotia

MF-514
WEB DESIGNING

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A
It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

Defining Web Design: Medium types of Websites, Web Design Themes, Web Medium: HTML, XHTML, XML, CSS, XSL, Image formats,. Sound, Video. Programming: Client side, Server side technologies. Web Design process: Ad-hoc, basic web process model, site plan, testing. 

Part- II
Navigation Practices, Layout, Color, Images, Forms. Site Delivery and management, Evaluating web sites: goal of expert evaluation, conducting evaluation, reports. 

The Complete Web Design, Powell, TMH

MF-515
TELECOMMUNICATIONS FOR BUSINESS

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A
It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

Computers and Communications: The information Technology: The concept of Global Village; On-line information Services; Electronic Bulletin Board Systems. The Internet; Interactive Video; Communications Channels; Communications Networks; Local Networks; Managerial Issues Related to Telecommunication.

Part- II
Client/Server Computing; Communication Servers; Digital Networks; Electronic Data Interchange and its Applications; Enterprise Resource Planning Systems; Inter-Organizational Information Systems; Value Added Networks; Wireless Networks.

Event Management
MF-516
EVENT DESIGN AND SPONSORSHIP

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A
It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

Event design: societal perception and community relations; International Special Events Society: history and mission; types of events and event design; types plans and planning skills and concept and features; steps of planning process. Decision making: concept and process; Internal and external objectives; tourism events; multicultural event planning; local customs; food; religious beliefs; hot attractions;  study of Indian tourism events and their impacts.

Part- II
 The concept of sponsorship; sports sponsorship; sponsorship package: modalities for developing; evaluating sponsorship; Sponsorship planning; running a sponsorship; peculiarities and tools for finding a commercial sponsorship.  
MF-517
EVENT OPERATIONS AND LOGISTICS

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A
It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I
Choosing the event site, developing the theme, conducting rehearsals, providing services, arranging catering, organizing accommodations and managing the environment. Developing the organizational chart, preparing job descriptions, training, and managing volunteers.
Part- II

Logistics, policies, procedures, performance standards, functional areas, leadership and staff motivation.
MF-518
EVENT PROPOSAL AND MARKETING

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A
It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

Proposal request; approval meeting; study of the proposal: destination review, itinerary, transportation requirements, hotel information and cost summary sheet; Proposal report; company profile; backup material;

Part- II
Promotion of events; print, electronic and display media; planning participation; event charges; package price;  nature and process of marketing events;  marketing mix; document design; and sponsorship.

MEDIA MANAGEMENT
MF-519
CORPORATE COMMUNICATION

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A
It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. Four questions shall set by the examiner from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I
Communication process, Elements of an effective communication strategy, concept of integrated marketing communication, communication objectives. Preparing for communication message development, selecting communication channels, promotion mix advertising, sales promotion, public relations and direct marketing.

Part- II

Communication budget, measuring communication effectiveness, ethical issues in corporate  communication, managing and co-coordinating integrated marketing communication.

MF-520
NEW MEDIA TECHNOLOGY

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A
It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. The examiner shall set four questions from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. The examiner shall set four questions from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

Communication and information technology: concept, scope and types of internet connections: LAN, WAN, MAN; Multimedia tools and applications: graphic accelerator cards, CDROM, etc; Web browsing & email; FTP, Gopher, Archie, WAIS, VERONICA.

Part- II
Press photography, the concept and context; tools and equipment of press photography; principles of copying and editing; digital cameras in press photography.

MF-521
DEVELOPMENT COMMUNICATION

Time: 3 Hrs 








M.Marks:100











Theory:     60









   Internal Assessment:     40

Note: The question paper covering the entire course shall be divided into three sections as follows:- 

Section-A
It will consist of 10 very short answer questions with answers to each question up to maximum five lines in length. All questions shall be compulsory. Each question shall carry two marks; total weightage of the section shall be 20 marks.

Section-B

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. The examiner shall set four questions from Part-I of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Section-C

It will consist of essay type questions with answers to each question up to maximum 7 pages in length. The examiner shall set four questions from Part-II of the syllabus and the candidate shall be required to attempt two. Each question shall carry ten marks; total weightage of the section shall be 20 marks.

Course input:

Part- I

Development: meaning and concept; Development communication: meaning, concept, objectives, and importance; Development support communication development Journalism; media used for development communication. 

  Part- II
Rural journalism; agriculture communication; media and agriculture development; problems of rural society; role of radio in rural development; problems of rural journalism; rural press; importance of media  programme for agriculture development.

SIXTH  SEMESTER
MF-601
INDUSTRIAL TRAINING PROJECT

External Evaluation: 100 Marks

The student shall have to undergo an industrial training under the instructor (to be allocated by the company). The instructor shall send the evaluation (out of 100 marks) of the student of the training period in a sealed envelop to the department.

MF-602
PROJECT REPORT

External Evaluation: 200 Marks 

In the sixth semester every student is required to take up a major research project in his/her relevant area of specialization. The project shall be carried out under the supervision of faculty member and the instructor in the industry. The project report shall be signed by both the instructor and the faculty member.

MF-603
SEMINAR ON PROJECT REPORT
Internal Evaluation: 100 Marks

MF-604
VIVA-VOCE

External Evaluation: 100 Marks 

Every student will have to appear for comprehensive VIVA at the end of the Year. This VIVA-VOCE examination is based on the full course; each student is required to face a board composed of one external examiner, one internal examiner and the principal/director of the college or his nominee.

MF FOURTH YEAR  
SEVENTH SEMESTER 
MF-701
MANAGEMENT PRACTICES & ORGANIZATIONAL BEHAVIOUR 100

MF-702
ACCOUNTING FOR MANAGEMENT 



100

MF-703
BUSINESS ENVIRONMENT 




100

MF-704
MANAGERIAL ECONOMICS 




100

MF-705
MANAGEMENT SCIENCE 





100

MF-706
a) SOFTWARE LAB (MS OFFICE & HTML)
  

  50


b) WORKSHOP ON EXECUTIVE COMMUNICATIONS
  50

MF-707
SEMINAR ON ENVIRONMENTAL MANAGEMENT 

100

BB108
MF-708
VIVA VOCE 







100
EIGHTH SEMESTER 

MF-801
MANAGEMENT INFORMATION SYSTEMS & DECISION 
100


SUPPORT SYSTEMS 

MF-802
BUSINESS STATISTICS & RESEARCH METHODOLOGY 
100

MF-803
FINANCIAL MANAGEMENT 




100
MF-804
MANAGEMENT OF HUMAN RESOURCES 


100
MF-805
MARKETING MANAGEMENT 




100

MF-806
OPERATIONS MANAGEMENT 




100

MF-807
SEMINAR ON INTERNATIONAL BUSINESS 


100

ENVIRONMENT & MANAGEMENT 

MF-808
VIVA-VOCE 







100
SEMESTER SEVENTH

MF-701
MANAGEMENT PRACTICES & ORGANIZATIONAL BEHAVIOUR 
Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

Group – I

Definition, Importance and functions of Management; Theories of Management; Classical, Neo-classical and modern, Definition, Importance, Features, Types and Limitations of Planning Organisation, Design & Structure, Authority and Responsibility, Dysfunctional, Aspects of Organisation.

Group – II

Communication – Its process, network and types, Oral and Written Communication, Communication Barriers, Controlling, its functions, steps, essentials of effective control system. Organisational Behaviour, its concept, features and importance, Personality – types, determinants and development. Role of Attitudes, Values and Beliefs in personality. The concept of motivation and various theories. Learning theories of classical and operational conditioning. Learning Principles, Reinforcement – kinds and administration.

Group – III

Perception, Concept and Models, Role of perception in decision-making; Concept of group dynamics, its importance; understanding, Organisational conflicts and dimensions. Understanding the concept of power and politics in work related Organisation. Leadership theories and style of management, Organisation culture and effectiveness.

MF-702
ACCOUNTING FOR MANAGEMENT 
Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

Group – I

Financial Accounting, Conceptual framework, Need, Uses of Accounting information. Accounting Concepts and Standards. Financial Statements, Objectives, Uses and Limitations of Financial Statements, accounting policies regarding valuation of fixed assets. Interpretation and analysis of Financial Statements, Ratio analysis, Funds Flow Statement and Cash Flow Statement.

Group – II

Cost Accounting: Concept, Objectives, nature, scope and significance, various elements of cost, cost classification, costing for materials, methods of pricing the material issue. Job costing, process costing, treatment of abnormal losses and gains. Equivalent units. Cost-volume-Profit analysis. Marginal costing – significance, uses, limitations and applications of marginal costing.

Group – III

Management Accounting: Concept, nature, scope and tools of Management Accounting, Functions of a Management Accountant. Standard Costing and Variance analysis; material, labour, overhead. Budgetary Control System. Responsibility accounting: Cost, profit and investment centers. Financial information system and reporting; Management audit activity based costing. 

MF-703
BUSINESS ENVIRONMENT
Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

Group – I

Concept of Business Environment, Business Society and its characteristics. Social responsibility of Business. Introduction to Indian Legal & Judicial System. Economic Environment: Monetary Fiscal and Industrial. Privatisation, Liberalisation and Globalisation. Public, Private and Co-operative Sector of Indian economy. NGO

Group – II

WTO and Intellectual Property Rights. Competition Act-2002, Information Technology Act-2000, FEMA-2000, Foreign Trade. Money and Capital Markets. Introduction to Financial Institutions. Security Exchange and Board of India (SEBI): Objectives, Functions, Regulations and Powers. Consumer Protection Act, 1986 – Rights & Remedies. 

Group – III

Legal Environment: Promotion and Management of joint Stock Companies in India: Types of Companies. Memorandum and Articles of Association, Meetings, Functioning of Board of Directors, Management Frauds, Winding up.

Contract Act: Introduction, Types of Contracts, Essentials of a valid Contract, Sale of Goods Act: Introduction, Essentials of a Contract of Sale, Principles of Caveat Emptor, International Commercial Contracts. International Banking and Financial Contracts, ISO 9000 and ISO 14,000.
MF-704
MANAGERIAL ECOMOMICS
Objective: The main objective of this course is to understand the use of the tools of economic analysis in classifying problems, in organising and evaluating information and in comparing alternative course of action.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

Group – I

The nature and scope of Managerial Economics, Managerial economist’s role and responsibilities. Demand Theory and Analysis: Marginal Utility Analysis, Indifference curve Analysis and Revealed Preference hypothesis. The Determinants of Demand; Demand elasticities – Price, Income, Cross-and Advertising; their use in managerial Decision Making, Methods of Demand Forecasting Market Mechanism. Interaction of demand and supply forces. 

Group – II

Production and Cost Analysis: The production function: Production Function with one or two variable inputs. Least cost combination: Cobb-Douglas Production function.

Cost Concept, determinants of Cost, Cost and optimum size of the firm, cost and multiple products, cost and profit forecasting, Revenue Concepts.

Group – III

Pricing: Determinants of Price, Pricing under different objectives, Pricing under different market structure: perfect competition, Monopoly and discriminating monopoly, monopolistic competition and Oligopolistic market structure. Product line Pricing, cost-plus pricing, pioneer pricing, Elementary capital Budgeting including investment criteria and Cost of Capital. 

MF-705
MANAGEMENT SCIENCE 
Instructions for the Paper setters for all cou: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

Group – I

Functions, Types of Functions, Limit & Continuity. Elementary Differentiation and Partial differentiation (1st and 2nd order). Theory o Maxima and Minima for single and two variables, Business Applications of Differentiation, Matrices and Determinants, Solutions of simultaneous linear equations up to maximum three variables. 

Group – II

Linear Programming, Formation of L.P.P., Graphical Method, Simplex Method, Degeneracy, Duality, Transportation problems, Elementary Game theory: Two person zero sum game, Dominance principles. 

Group – III

Assignment Problems, Sequencing of 'm' jobs, two machines, 'm' jobs, three machines and two jobs 'm' machines. 

Elementary Replacement problems: Replacement of items that deteriorate with time, and items that break-down completely. 

MF 706
a) SOFTWARE LAB (MS Office & HTML)

Instructions
The evaluation will be as follows: 

Evaluation Internal: 50 marks is lab based.

Evaluation of practical will be joint by the External and Internal experts and will be from 50 marks.

Note: It will be evaluated jointly by external and internal examiner. 

Group – I  (MS Word and Power Point)

Word basics, page set-up, Formatting Techniques, Working with fonts, Symbols, inserting tables, using formulas in tables, converting text to table and vice-versa, using words drawing features, mail merging, printing documents, Introduction to PowerPoint.

Group – II   (MS-Excel)

Managing Workbooks, Worksheets, using formulas and functions; formatting worksheets, printing worksheets, working with graphic objects and charts, working with excel databases, analyzing data using pivot tables, performing what-if analysis, issuing scenario manager, basic introduction to macros.

Group – III (HTML)

Building and executing HTML, documents, Formatting and aligning text, tags, attributes and values, Adding units, linking, pales, working with images, Fonts, creating tables, working with Frames and building Forms.

MF-707
SEMINAR ON BUSINESS ENVIRONMENT & ANAGEMENT
Environmental Management: Fundamentals – Sustainable Development, Implications of human population growth, Limits to growth; Environment and Business Schools; Energy Management: Fundamentals-Fossil Fuels use, Energy production and trade, Energy Balance; Ecosystem Concepts: Basic Concepts and their application in Business, Industrial Ecology and Recycling Industry; Environmental Management System: EMS Standards, ISO 14000. Environmental Auditing. Clearance/Permissions for establishing industry; Environmental management and valuation: Environmental Accounting, Economics-Environmental Taxes Shifts, Green Funding, Corporate Mergers, Environmental Ethics; Environmental Management Trade & Environmental managemental, Debt and Environment, GATT/WTO Provisions; Environmental Laws: Acts, patents, IPRS, Role of NGOs, PIL; Pollution & Waste Management –Air, Water, Land Pollution, Trade in Wastes; Water, Forest & Biodiversity Management: Water Resources, Dams and their role; Forest products and Trade. Role of Biodiversity in International Trade; Approaches to Corporate Ethics; Bio-ethics.

SEMESTER EIGHTH
MF-801
MANAGEMENT INFORMATION SYSTEMS & DECISION SUPPORT SYSTEMS
Group – I

MIS need and concepts, factors influencing MIS and characteristics of MIS, Typology of MIS, Structure of MIS, Planning for MIS, System Development Methodologies, Conceptual and detailed designs of MIS, System Implementation strategies and process; System Evaluation and Maintenance.

Group – II

Introduction to Decision Support Systems. Characteristics and Objectives, DSS and its applications. Simon Model, DSS and its integration with other type of information systems. Decision Making under assumed certainly, risk and uncertainty.

Group – III

Introduction to Database and Access. Viewing and editing data, sorting and indexing printing reports and Labels. Building real life DSS practical through Excel.

Evaluation
1. Theory: Group-I and Group-II carry 30 marks each (External and Internal)

2. practical: Group-III carries 40 marks which will be jointly evaluated by internal and external experts. 

3. 6 questions to be set, 3 to be attempted, not more than 2 to be attempted from each group.

4. Duration of the paper will be 2 hours.

5. Written paper will be from Group-I and Group-II only. 

MF-802
BUSINESS STATISTICS & RESEARCH METHODOLOGY 
Objective:
The objective of this course is to have a general understanding of Research Methodology and Statistics as applicable to Business Management and its use and relevance in areas of Management Research. While mathematical material will be covered, the major goal is for the students to develop a set of skills and tools which will be important in their management careers. 

At the conclusion of the course students should be able to: 

1. Develop the skills to identify the appropriate statistical techniques for the analysis of data; and 

2. Learn how to collect, analyze, present and interpret research data.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.   
Group – I

Research methodology: Meaning, objectives and process of research, Research methods in social sciences, Exploratory, Descriptive and Experimental research; their applications and limitations.

Sampling Design: concepts, types and their applicability, Techniques for Data collection; primary and secondary sources, scaling techniques including Thurston, likert, and semantic differentials.

Group – II

Classification and Tabulation of Data, Measures of Central tendency, dispersion Skewness and Kurtosis, Correlation: Simple, Partial and Multiple correlation coefficients and linear regressions. Time series analysis.

Group – III

Elementary probability theory: concepts, definitions, additive and multiplicative laws, probability distribution: Binomial, Poisson and Normal distribution, their properties and applications, Hypothesis: Null hypothesis, alternate hypothesis, Type-I and Type-II errors, level of significance, degrees of freedom.

Testing of Hypotheses: t-test and f-test (ANOVA-one way and two way) and Chi-square tests.

MF-803
FINANCIAL MANAGEMENT
Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

Group – I

Introduction, nature, scope and objectives of Finance function, financial goal: Profit vs. Wealth, Capital Market & Money Market. Sources of long-term funds and their cost, Management of working capital; Estimating and Financing Working Capital needs.

Group – II

Capital Structure; Theories, Net Income, Net operating Income approach, MM Hypothesis optimisation of Capital Structure, Cost of capital Significance and Determining cost of capital. Financial and operating Leverage, Management of earnings; retained earnings and dividend policy.

Group – III

Capital Investment decision-making; Capital Budgeting decisions under condition of certainty. Risk analysis in capital Budgeting; Conventional Techniques, Sensitivity Analysis, Corporate restructuring: mergers and acquisition. Valuation of Shares.

MF-804
MANAGEMENT OF HUMAN RESOURCES
Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

Group – I

Concept, scope and importance of personnel management; understanding personnel functions in changing environment. Organization of personnel department and its relationship with other departments (The student should be given practices of few body corporates in the country and made to locate various concepts inherent in them). Personnel policies, manpower planning and job analysis.

Methods of manpower search and selection of human resources, induction and socialization, career planning, promotion and succession.

Group – II

Executive development, training manpower, performance appraisal and potential evaluation.

A brief introduction of wage and salary policies and administration, job evaluation, incentives, sharing productivity gains and profits, Employee Stock Option Plans (ESOPs) Employees benefits and services. Introduction to labour welfare and social security.

Group – III

Grievances handling, Disciplining and counseling of employees. Concept and present state of industrial relations and a brief idea about trade unionism, industrial unrest, causes and remedial measures.

MF-805
MARKETING MANAGEMENT
Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

Group – I

Introductory understanding the core concepts of market and marketing and the changing nature of marketing in a globalised economy. Adoption of marketing by the non-profit sector. Understanding the concepts of strategic planning in marketing management. Marketing information systems and marketing research: Concept and components. 

Analyzing markets and buyer Behaviour: Identifying Market segments, Targeting and positioning. 

Group – II

Product Strategy: New product development strategy, Managing Product life cycles and strategies of leaders, followers, challengers and nichers, Product-line decisions and brand decisions, Marketing of services, pricing; Techniques and Strategies, Distribution Channels and physical distribution systems.

Group – III

Promotional Mix: Nature of Promotion mix and the significance of the various tools: 

i) Advertising: Objectives, Budget, Message, Media evaluating effectiveness.

ii) Understanding the role of Direct –Marketing, Sales-promotion and public relation programmes.

Marketing Organization: Designing Appropriate Structure and influencing factors w.r.t. Various types. Control of Marketing Performance: Annual plan control, Profitability Control, Efficiency Control and Strategic Control.

MF-806
OPERATIONS MANAGEMENT
Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

Group – I

Role and scope of operations Management and its relationship with other systems in business Organization.

Functions of operations management, types of production systems.

Product design and development, demand and sales forecasting, plant location and layout.

Group – II

Medium and short range production planning – capacity planning, product mix determination, material requirement planning, scheduling and control of production systems, application of Techniques such as transportation, assignment, sequencing, PERT and CPM and assembly line balancing. 

Group – III

Classification of materials, objectives of carrying inventories, inventory costs, inventory control models, fixed order size system, fixed order interval system and Economic production quantity system.

MF-807
SEMINAR ON INTERNATIONAL BUSINESS ENVIRONMENT & MANAGEMENT
Objective: The primary objective of this course is to acquaint the students to emerging global trends in business environment.

Course Contents 

International Business: An overview – Types of International Business; The External Environment, The Economic and Political Environment, The Human Cultural Environment; Influence on Trade and Investment patterns; Recent World Trade and Foreign Investment Trends; Balance of Payments Accounts and Macro-economic management; Theories and Institutions: Trade and Investment – Government Influence on Trade Investment; Determination of Trading Partner’s Independence, Interdependence and Dependence; World Financial Environment; Cross-national Cooperation and Agreements; Tariff and Non-Tariff Barriers, Regional Blocks; International Production: Internationalization of Service Firms: Operation Management in International Firms; World Financial Environment: Foreign Exchange Market Mechanism; Determinants of Exchange Rates; Euro-currency Market ; Offshore Financial Centers; International Banks; Non-Banking Financial Service Firms; Stock Markets; Global Competitiveness; Export Management; Licensing; Joint Ventures Technology and Global Competition; Globalization and Human Resource Development; Globalization with Social Responsibility; World Economic Growth and the Environment; Country Evaluation and Selection; International Business Diplomacy. Negotiating an International Business, Issues in Asset Protection; Multilateral Settlements; Consortium Approaches; External Relations Approach. 

MF FIFTH YEAR
NINTH SEMESTER 
MF-901
PROJECT MANAGEMENT 





100

MF-902
SOFTWARE LAB (Internet & E-Commerce)


100

(The above would be compulsory papers)

In addition a student would be required to opt for any two from the following functional areas:










400
Marketing Management 

MF-903
ADVERTISING & SALES MANAGEMET  

MF-904
MARKETING RESEARCH  

Human Resources Management 

MF-905
MANAGEMENT OF INDUSTRIAL RELATIONS   

MF-906
HUMAN RESOURCE PLANNING & DEVELOPMENT  

Financial Management 

MF-907
MANAGEMENT OF FINANCIAL INSTITUTIONS   

MF-908
FINANCIAL SERVICES & MARKETS 
Operations Management/Materials Management 

MF-909
PRODUCTION PLANNING & CONTROL  

MF-910
INVENTORY MANAGEMENT  

Information Technology 

MF-911
DATABASE MANAGEMENT  

MF-912
TELECOMMUNICATIONS FOR BUSINESS 
International Business 

MF-913
FOREIGN EXCHANGE MANAGEMENT 
MF-914
INTERNATIONAL MARKETING  

MF-915
a) SUMMER TRAINING REPORT  





b) SEMINAR ON SUMMER TRAINING  

MF-916
VIVA VOCE  

TENTH SEMESTER 
MF-1001
STRATEGIC MANAGEMENT 




100

MF-1002
ORGANISATIONAL DEVELOPMENT & CHANGE 

100

MF-1003
PROJECT REPORT IN MAJOR AREAS OF SPECIALISATIONS 
100

MF-1004
SEMINAR ON BUSINESS ETHICS & VALUES 


100

MF-1005
VIVA ON PROJECT REPORT 




100

Three electives of 100 marks each from any one of the following:


300
MARKETING MANAGEMENT 

MF-1006
CONSUMER BEHAVIOUR 

MF-1007
EXPORT MARKETING 


MF-1008
MARKETING OF SERVICES

MF-1009
MANAGEMENT OF LOGISTICS

MF-1010
RURAL MARKETING 

INFORMATION TECHNOLOGY 

MF-1011
STRATEGIC INFORMATION SYSTEMS

MF-1012
SYSTEM ANALYSIS & DESIGN 

MF-1013
SOFTWARE ENGINEERING 

MF-1014
BUSINESS PROCESS & RE-ENGINEERING 

MF-1015
ENTERPRISE RESOURCES PLANNING (ERP)

FINANCIAL MANAGEMENT 

MF-1016
SECURITY ANALYSIS & PORTFOLIO MANAGEMENT 


MF-1017
INTERNATIONAL FINANCIAL MANAGEMENT

MF-1018
MANAGEMENT CONTROL SYSTEMS

MF-1019
MANAGEMENT OF WORKING CAPITAL 

MF-1020
CORPORATE TAX PLANNING 

OPERATIONS MANAGEMENT/MATERIAL MANAGEMENT 

MF-1021
PURCHASING MANAGEMENT 

MF-1022
MANAGEMENT OF LOGISTICS 

MF-1023
PLANT DESIGN & LAYOUT 

MF-1024
COMPUTER AIDED DESIGN & MANUFACTURING 

MF-1025
SERVICE OPERATION MANAGEMENT 

HUMAN RESOURCES MANAGEMENT 

MF-1026
COMPENSATION MANAGEMENT 

MF-1027
LABOUR LAWS 

MF-1028
INDUSTRIAL PSYCHOLOGY 

MF-1029
CROSS CULTURAL & GLOBAL MANAGEMENT 

MF-1030
MANAGEMENT TRAINING & DEVELOPMENT 

INTERNATIONAL BUSINESS 

MF-1031
REGIONAL BLOCKS

MF-1032
INTERNATIONAL ECONOMIC ORGANISATIONS

MF-1033
EXPORT-IMPORT PROCEDURES, DOCUMENTATION & LOGISTICS

MF-1034
GLOBAL HUMAN RESOURCES MANAGEMENT 

MF-1035
FOREIGN LANGUAGE FOR BUSINESS 

NINTH SEMESTER

MF-901
PROJECT MANAGEMENT
Group – I

Concept of Project, Importance of Project Management, Origin of Projects in relation to National Economic Planning, Formulation and planning of Projects. Techno-economic Feasibility, Preparation of feasibility report, Estimation of capital cost, Operating cost and revenue. Role of a project manager.

Group – II

Project Evaluation: Financial Evaluation, pay back period. Accounting rate of return, Internal rate of return. Risk and uncertainty in project evaluation and investment decision. Cost benefit analysis and shadow prices, Intangible Factors in project evaluation. Sensitivity analysis.

Group – III

Graphic Representation of project activities, Network analysis, Management and control of projects. Scheduling of Projects, Resource Allocation, Leveling of resources, and Monitoring of Projects. Application of MIS in project.

Evaluation

1. Theory: Group-I and Group-II carry 30 marks each (External and Internal)

2. practical: Group-III carries 40 marks which will be jointly evaluated by internal and external experts. 

3. 6 questions to be set, 3 to be attempted, not more than 2 to be attempted from each group.

4. Duration of the paper will be 2 hours.

5. Written paper will be from Group-I and Group-II only. 

MF-902
SOFTWARE LAB (Internet and E-Commerce) Active Server Pages (ASP) & Personal Web Server

Introduction to E-Commerce, Tools for E-Commerce, and Back End Tools for E-Commerce, ASP – objects, ASP and data access, marking queries with asp, set and Post Methods, File access, Components of ASP.

Personal Web Server as a server for an Internet. Designing an online shopping store using ASP.

VB SCRIPT 

Attaching script to a page, VB Script Event procedures, Scripting, Object Hierarchy, and VB Script-interaction with Form.

JAVA SCRIPT 


Attaching Script to a page, Object, Methods and Events. Control Statements, Introduction to Java Applets.

Instructions

The evaluation will be as follows:

1. Evaluation Internal: 50 marks is lab based.

2. Evaluation of practical will be joint by the External and Internal experts and will be from 50 marks.

MF-903
ADVERTISING & SALES MANAGEMENT
Group – I

Nature and scope of sales management; brief discussion on organising, recruiting, selecting, training and developing, supervising, appraising and motivating sales personal carving territories, routing, quota, sales forecasting, dealers relations. Selling process, sales ethics, selling theories, Sales call planning and execution, sales Organisation, structure and control.

Group – II

Nature and scope of advertising research, campaign planning of strategic considerations, knowledge about consumer Behaviour, Media planning Print, T.V., Radio, Cable and Satellites, direct mail marketing creating copy-testing. Advertising budget. Events Management.

Group – III

Advertising agencies, measuring advertising effectiveness. The regulation of advertising – What is deceptive advertising – remedies. Advertising ethics-areas of controversy (Real life situations involving deceptive or unethical advertising and its legal implications should be discussed). Introduction to coral draw for designing advertisements. 

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-904
MARKETING RESEARCH
Group – I

Nature and scope of MR, Process of MR, concept of strategy in MR with emphasis on cost vs. Utility and consistency in MR operation(s). Problems analysis and identification of MR objectives. Research classification; exploratory, descriptive and causal research designs (RD), their uses and limitations. Experimental RD: applications and limitations. Sources of information: Secondary sources, internal and external source. Primary sources-consumers and trade survey, including consumer panels and retail auditing. Questionnaire designing and protesting. 

Sampling, defining universe, sample size, probability and non-probalility sampling methods, sampling and non-sampling errors. Convenient and judgment sampling; stratified, simple random sampling; quota, area and cluster sampling; systematic sample staging.

Group – II

Qualitative Techniques of data-collection; depth interviews, Focus group interview, Projective techniques and applications. The measurement process: Measurement in marketing. Difficulties in measurement and concepts of validity and reliability; Attitudes measurement general methods; scaling techniques Thurston scale, Liker scale, Paired comparison scale, semantic differential scales, and Multi-dimensional Scale (MDs) and their applications. Tabulation and cross tabulation of data. Multi-variety analysis: Factor analysis, discriminate analysis, cluster analysis and conjoint analysis.

Group – III

Applications of MR, Product research; including brand positioning and market segmentation analysis. Advertising research media and copy research. Sales control research, Distribution research, Report writing and presentation.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-905
 MANAGEMENT OF INDUSTRIAL RELATIONS
Group – I

Industrial Relations and its concept and models; Industrial Relations and Role of the State; Present status and future of Trade Unionism with special reference to India; Industrial Relations and Technological Change. 

Group – II

Causes, forms and effects of Industrial conflict: Preventive and Settlement measures of Industrial Disputes in India; Comparative Study of Industrial Relations in developed and developing economies; Role of ILO and significance of Social Clause of WTO.

Group – III

Significance, perquisites and features of collective bargaining; tactics and strategies; Negotiation process. Collective bargaining in India, UK, USA

Concept, forms and models of workers’ participation in Management: Schemes of workers’ participation in management in India and their evaluation.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-906
 HUMAN RESOURCES PLANNING & DEVELOPMENT
The objective of this paper is to develop a conceptual as well as a practical understanding of Human Resource Planning, Deployment and Development in organizations.

Group – I

Macro Level Manpower Planning and labour Market Analysis; Organizational Human Resources Planning; Stock Taking; Work Force Flow Mapping; Age and grade Distribution Mapping; Models and Techniques of Manpower Demand and supply Forecasting; Behavioral Factors in Human Resource Planning – Wastage Analysis, Retention, Redeployment and Exit Strategies.

Group – II

Career Management and Career Planning: Performance Planning; Potentials Appraisal and Career Development; HRD concepts, goals and challenges; HRD climate and processes, Organizing for HRD, HRD Strategies and experiences in India, International HRD experiences, Human Resource, Valuation and Accounting. 

Group – III

Line Mangers and HRD, Task Analysis, Motivational aspects of HRD, Developmental supervision, Counseling and Mentoring, HRD for workers, Developmental approach to Industrial Relations.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-907
MANAGEMENT OF FINANCIAL INSTITUTES
Group – I

Financial Institutions: Definition, Type, Changing role of Financial Institutions in economic development.

Commercial banks: Evolution, Management and Organizational set up; Assets and liabilities, Theories of Liquidity management; Management of primary and Secondary reserves, Management of loans, Management of Capital Funds.

Group – II

Term Lending Institutions: Role, Management, Organizational set up and Operational Policies and practices and Performance of Industrial Development Bank of India (IDBI), Industrial Finance Corporation of India (IFCI), State Financial Corporations (SFCs), Industrial Credit and Investment Corporation of India (ICICI), Small Industries Development bank of India (SIDBI)

Group – III

Organizational set up and operational policies of Industrial Reconstruction Bank of India (IRBI). State Industrial Development Corporation (SIDC). Investment Institutions Organization, Role of I.R.D.A. Public and Private Sector insurance business (Life and General), Unit Trust of India (UTI), Mutual Funds (MFs) – Types, Significance and performance evaluation of mutual funds.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-908
FINANCIAL SERVICES & MARKETS
Group – I

An overview of financial system, financial markets environment, structure and significance of financial Markets; money market in India; Constituents, Regulations and recent developments.

Capital Market in India: Constituents, Regulations and recent developments; New Issue Market, Modes of raising Capital from Primary Market, SEBI guidelines relating to Primary Market.

Group – II

Nature and Types of Financial Services; Leasing: meaning, types, financial, legal and tax aspects: Hire purchase: financial and legal evaluation: Bill discounting; Factoring: type, legal and financial aspects, Forfeiting; Meaning and Mechanics, Commercial paper.

Group – III

Merchant Banking: Role and Functions, SEBI guidelines relating to merchant banking, Venture Capital; Characteristics, tax and legal aspects. SEBI guidelines regarding Venture Capital Fund; Credit Rating: Type and functions of Credit rating agencies, underwriting – Significance and recent trends in institutional underwriting, Derivatives and Corporate finance, options, future & risk management.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-909
PRODUCTION PLANNING & CONTROL
Group – I

Production System: Types of production, Functions of production planning and control, location & layout of the plant, production procedure. Sales forecasting: Nature and uses of forecasts, sources of dates, forecasting techniques: Regression methods, Moving average methods, exponential smoothing methods etc. Forecast errors. Adaptive response system. Bayesian method. The Box Jenkins model. Production order: process charts, production master programs, programming component production, operation and route sheets. Breakdown of production order and preparation of various cards like job cards, materials requisition form, inspection card etc. 

Group – II

Production Planning: Fro continuous, batch and job order production, capacity planning, Models-static and dynamic model; 

Product Mix Decision.

Process selection problems.

Simultaneous production of multiple products by a single activity 

Economic lot size in batch production and batch size determination under boundary conditions.

Multistage production problems.

Dynamic Models: 

i) Models with linear cost,

ii) Multi-product linear programming models, 

iii) Multistage models,

iv) Chance constrained programming models

Group – III

Scheduling: Forms of Schedules, Basic Scheduling problems: Flow Production, Scheduling for fluctuating demand (smoothing problems, Batch production scheduling, job shop Scheduling, Random-order scheduling: product sequencing. Assembly line balancing, Production Control: control of Processes and Production activities, Inventory Control, Quality Control, Cost Control; Dispatching and expediting; Recording progress and feed-back information in order to improve future planning.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-910
INVENTORY MANAGEMENT
Group – I

Fundamental concepts of Inventory: Introduction, functions of inventories, types of inventories, Importance of Inventory in an industrial Organisation; Codification, Standardization and simplication; Selective Control of inventory; factors affecting inventory. Nature of lead-time and requirement of materials; Material Requirement Planning.

Group – II

Inventory Control Levels, Order point; re-order level, Minimum level, Standard order quantity safety stock, Inventory Control models, static and dynamic inventory models,  EOQ and EPQ with or without shortages and price discounts. Probabilistic models.

Group – III

Operations Research in inventory control: Linear programming and inventory control, dynamic programming and inventory control. Application of queuing theory; Simulation technique in inventory control. Inventory control systems, Cycling order system and fixed order quantity system and their variations. Computer and inventory control. Inventory information System.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-911
DATABASE MANAGEMENT
Group – I

Database Preliminaries: File concept, Database concept, File vs. Databases. DBMS objectives and 3-Schemes Architecture. History of evolution of database. Hierarchical, Network, relational and semantic model. Relational Database theory; Tables and Relations; Relational Model Operators; Relational model integrity rules; Normal forms; SQL as language of DBMS.

Group – II

Software Organisation of typical DBMS: DBMS Software structure, Catalogues, Data dictionary, Query Translator, Query Optimizer and Access Planner. Transaction Processing System: Concurrency control manager, Recovery manager, Buffer manager, Client-Server databases.

Group - III

Introduction to oracle 8i, triggers, functions, procedures and packages, PLSQL Programming environment.

Evaluation

1. Theory: Group-I and Group-II carry 30 marks each (External and Internal)

2. Practical: Group-III carries 40 marks which will be jointly evaluated by internal and external experts. 

3. 6 questions to be set, 3 to be attempted, not more than 2 to be attempted from each group.

4. Duration of the paper will be 2 hours.

5. Written paper will be from Group-I and Group-II only. 

MF-912
TELECOMMUNICATION FOR BUSINESS
The course has been developed with an objective to introduce the concept of electronic market space and electronic commerce among the potential information technology leaders.

Group – I

Computers and Communications: The information Technology: The concept of Global Village; On-line information Services; Electronic Bulletin Board Systems. The Internet; Interactive Video; Communications Channels; Communications Networks; Local Networks; Managerial Issues Related to Telecommunication.

Group – II

Client/Server Computing; Communication Servers; Digital Networks; Electronic Data Interchange and its Applications; Enterprise Resource Planning Systems; Inter-Organizational Information Systems; Value Added Networks; Wireless Networks.

Group – III

Managing in the Marketspace; Electronic Commerce and Internet; Applications of Internet, Internet and Extranet in Business Organizations; Using Internet for Business EIS: Internet as a Vehicle for transacting Business.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-913
FOREIGN EXCHANGE MANAGEMENT
The course has been developed to acquaint the participants with the mechanism of the foreign exchange markets, measurement of the foreign exchange exposure, and hedging against exposure risk.

Group – I

Types of Foreign Exchange Markets and Transaction. Quoting foreign Exchange Rates, Spread, Official and free market rates cross rates, forward rates, Quoting Forward Rates; Organisation of the foreign exchange markets; Currency futures; currency options; Currency swaps.

Group – II

Corporate Exposure Management: Alternative Definitions of Foreign Exchange Risk, Exposure information System, Alternative strategies for exposure management, exposure management techniques, Organisation of the exposure management function; parameters and constraints on exposure management.

Group – III

Theory and practice of forecasting exchange rates-economics fundamentals, financial and socio-political factors, technical analysis, Tax treatment foreign exchange gains and losses FEMA

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-914
INTERNATIONAL MARKETING
The basic objective of this course is to acquaint the students with environment, procedural, institutional and decisional aspects of international marketing.

Group – I

International Marketing – Definition, concept and setting; distinctions between international trade, marketing and business; economic Environment of international marketing; International institutions – World Bank, IMF, UNCTAD, GATT, Customs Union, Common Markets, Free Trade Zones, Economic Communities; Constraints on International marketing – Fiscal and Non-fiscal Barriers, Non-tariff Barriers; Trading partners; Bilateral Trade Agreements, Commodity Agreement and GSP.

Group – II

India and world trade, import and export policy, direction and quantum of India’s exports; institutional infrastructure for expert promotion; export promotion councils, public sector trading agencies, ECGC, Commodity boards etc.; procedure and documents, Registration of exporters, export quotations, production and clearance of goods for experts. 

Group – III

Shipping and transportation, Insurance, Negotiation of Documents; Instruments of Payment – Open Account, Bills of Exchange; Letter of Credit-Export Finance; International Marketing Mix-Identification of Markets, product Policy, International Product Life Cycle, Promotion Strategy, Pricing Strategy and Distribution Strategy; Various Forms of International Business, Marketing of joint ventures and Turnkey projects.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

TENTH SEMESTER

MF-1001
STRATEGIC MANAGEMENT 
Group – I

Formulation of Strategy: Defining SM, various stages and components of SM. A framework to understand SM. Strategic objectives, types and hierarchy. Determination of various objectives, Internal and external environment scanning. Concept of synergy and resources capabilities. Concept and approaches to strategy formulation. Relevance of SM to Corporate Strategy and Business planning. 

Generic Strategies–Integration, diversification, expansion, acquisition, merger, retrenchment, divestment etc. Evaluation of alternatives. Corporate governance 

Group – II

Implementation of Strategy: Analysis and development of organizational policies–marketing, production, financial and personnel. Technological and demand forecasting preparation of operational plans and planning premises. Applications of information technology and databases in strategic planning, allocation and mobilization of resources. 

Group – III

Review and control of corporate strategy: Corporate performance, appraisal and review of mission objectives and strategy, various techniques. 

Review of organizational structures, information and control systems. Rescheduling of resources. Techniques for improving organization effectiveness. 

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1002
ORGANIZATIONAL DEVELOPMENT & CHANGE
Group – I

Organisational Change: forces of change, nature of change, process of organizational change, coping strategies for change, resistance to change, managerial options for implementing change, guidelines facilitating change.

Group – II

Introduction to Organisational Development: Definition, need, assumptions historical development, issues, and future of Models and theories and planned change. Process of OD, issues in consultant client relationship.

Group – III

OD interventions: Planning interventions; Team interventions, Intergroup and third party peace making interventions, comprehensive interventions, structural interventions, personal interventions, Research on OD. 

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1004   
SEMINAR ON BUSINESS ETHICS & VALUES
Introduction to Ethics and values and their importance in Business: Ethical issues in capitalism and market system; Ethical and Social systems. The social responsibility of Business, Ethical conflicts, whistles blowing.

Ethics and organizations, Ethics in human resource management and organizational culture; Ethics in marketing, Ethics in finance, Ethical codes and incentives in corporate sector.

Broader ethical issues in society–corruption, ecological concerns, discrimination on the basis of gender, caste or race; ethics and information technology, impact of Govt. policies and laws on ethics, resolving ethical dilemmas.

MF-1006
CONSUMER BEHAVIOUR 
Group – I

Macro and Micro aspects of consumer Behaviour and their relevance to Indian economy. Buyer’s rationality relating consumer goods, consumer adoption process and diffusion of innovations. 

Economic model of consumer Behaviour and its limitations, Socio-Cultural aspects and their influence on Consumer Behaviour, consumer Analysis with reference to need satisfaction theory, psycho Analytical theory, Gestalt Approach including reference group theory and concept of status role. 

Group – II

Psychological factors influencing C.B.: Belief, value and Attitudes, Formations and change in attitudes, Life Cycle-Stages and Behaviour pattern. Life style and values. Self-concept and its application. 

Perception and C.B.: perception and sensation, perceptual process and marketing implications. Learning and C.B.: learning theories and their applications. Buying motives and factors influencing motives. Personality and C.B. relationship.

Group – III

Consumer Decision process and Analysis: Decision stages, Evaluation criteria. Cognitive dissonance and bearing on marketing consumer problem solving models. 

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1007
EXPORT MARKETING
The objective of this paper is to develop understanding of macro and micro aspects of export marketing and would include the following: 

Group – I

Theoretical framework of International Business: 

Nature of export marketing, export marketing differentiating from domestic marketing, conceptual framework of international trade and its significance, tariff and non-tariff barriers, dynamics of foreign exchange, balance of trade and balance of payments, regional economic forces and their implications for export marketing, international institutions for promoting exports: IMF, IBRD, WTO and UNCTAD.

Group – II

India’s Foreign Trade Policy Regime:

India’s balance of payments and causes for continued deficit, India’s share in world trade, India’s composition and directions of trade particularly exports. India’s trade policy framework, export promotion strategy, various incentive and assistance schemes in the changing environment, institutional infrastructure for experts.

International Markets framework: Foreign market entry, and involvement and the EPRG Approach, choice of markets, marketing mix though product strategy, international trade product life cycle, export pricing strategy, export distribution strategy’s, channels, logistics support, transportation, and expert promotion strategy.

Group – III

Export Financing and Documentation:

Expert financing and risks and the role of EXIM Bank and ECGC, documentation including principle and auxiliary documents and for claiming export assistance, processing and export order, procedure, quality control and preshipment inspection, legal framework of international marketing. 

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1008
MARKETING OF SERVICES
Group – I

Concept of goods and services, services marketing concept, features, need, significance behavioral services aspiration. Service quality-meaning, components, measurement, TQM and its dimensions – management of people. Management of Technologies, quality circles, control of quality, effect of total quality management. Improving Service Quality and Prodctivity – Quality gap Model. 

Group – II

Market segmentation, Marketing information system for various services. Services Marketing management. Marketing Mix, product mix, promotion Mix, Price Mix, Place Mix.  Internal Marketing. Formulating marketing Mix. Strategy of various services– Courier services, entertainment services, electric service, telecommunication services automobile communication.

Group – III

Services marketing in a specific context. Banking marketing, internal marketing, Hotel marketing, Tourism marketing, Transport marketing, personal care marketing, Hospital marketing, Education marketing, Consultancy marketing.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1009
MANAGEMENT OF LOGISTICS
Group – I

Nature and scope of logistics, defining physical distribution and understanding its activity centers. Physical Distribution and its relationship with marketing and material management. Interdependence of transaction and exchange actions. Importance of channels and concept of logistical support. Geo-market dynamic logistical operation, its elements and network. Integrated physical distribution and completive actions of a company. Physical distribution and elements of inventory: Inventory costs; concept of EOQ, Safety Stock. 

Group – II

Transportation & Physical distribution

Different transportation modes and their pros and cons. Evaluation of transport decision. Freight rate structure and road transportation. Sea & Air Cargo-tariff structure. Practices and procedures of their operation and services provided by them. Intermodal transportation. Containerization’s concept and its operation. Inland container depot & terminals in India liner shipping conferences–its norms and practices. Chartering principles and practices. Insurance and claim procedures in different modes of transportation. Reviewing transportation infrastructure in India. Interstate tariffs and documentation. Carrier consignee liabilities. Pricing and related services.

Group – III

Elements of storage and material handling, including warehousing and packing alternatives.

Receipt and dispatch and loading and unloading. Handling machinery. Dispatch of vehicles. System design and administration. Total costs planning, minimum total costs policy, maximum customer service policy, maximum profit policy, and organization and control for physical distant information system for P.D. Information system in logistics.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1010
RURAL MARKETING
Objectives 


The objective of the course is to explore the students to the rural market environment and the emerging challenges in the globalization of the economics. 

Group-I


Nature, characteristics and the potential of rural markets in India, Socio-cultural economic & other environmental factors affecting rural marketing. Attitudes and behaviour of the rural consumer and farmers; Marketing of consumer durables and non-durable goods and services in the rural markets with special reference to product planning, Media Planning, Advertising & Sales Promotion Strategies for Rural Marketing, planning of distribution channels and organizing personal selling in rural markets in India. 

Group-II


Marketing of agricultural inputs with special reference to fertilizers, seeds and tractors; Organization and functions of agricultural marketing in India. Classifications of agricultural products with particular reference to seasonality and perishability, marketing structure and performance. Processing facilities for different agricultural products. 

Group-III


Role of warehousing; Determination of agricultural prices and marketing margins. Role of agricultural price commission. Role of central and Sate Governments, Institutions and organizations in agricultural marketing. Unique features of commodity markets in India. Problems of agricultural marketing; Nature, scope and role of cooperative market in India. Rural Marketing research & marketing information system.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1011
STRATEGIC INFORMATION SYSTEMS
Group – I

Strategic Planning, Analytical tools in strategic management: Role of IS in strategic planning, strategic Analysis, Strategic choice, Strategic Implementation; Information Systems, Types of Information Systems; Strategic Planning for IS; Strategy of IS with the wider set of strategies, History of IS Strategic Planning, contents of Strategic Plan.

Group – II

Information Systems Strategic Planning, toolkit; SWOT, Sector analysis, strategic importance analysis, Benefit level matrix, Industry analysis, Generic Business Strategy, Strategic Trust, Business Modelling, evolutionary models. Information requirements analysis. Alternative classifications of planning framework. Top down aligning of IS and business strategies. Information value and IS investment.

Group – III

Competitive advantage from IS strategies; Business re-engineering; Organisational learning; IS resource management; the role of IS the location of IS, the Organization of IS, matching IS resource to business community.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1012
SYSTEM ANALYSIS & DESIGN
This course is aimed at developing an appreciation of Analysis and Design of computer based commercial data processing systems.

Group – I

Overview of Systems Analysis and Design; Software applications today–the changing scenarios–Introductions to different methodologies and Structured System Analysis- Problem-identification-requirement analysis: tools and techniques-feasibility analysis-Operational, Technical and Economical Feasibility, details of SDLC approach, Business Systems Concept: Systems Development Life Cycle: Project Selection; Feasibility Study.

Group – II

Tools for Analysis and Design of Business Systems: methodologies Available: Need for Structured Techniques: Structured Techniques Available System Requirement Specification and Analysis: Data Flow Diagrams: Data Dictionaries: Process Organization and Intersections: Decision Analysis: Decision Trees and Tables: Expansion. Explosion and Normalization, Detailed Design; Modulation; Module Specification; File Design.

Group – III

Data Base Design, System Control and Quality Assurance; Documentation Tools; Testing Techniques Available; System Controls and Audit Trails; System Administration and Training; Conversion and Operations Plan, Hardware and Software selection; Hardware Acquisition; Benchmarking, Vendor Selection. Operating System Selection, Language Processors, Performance and Acceptance Testing Criteria, Managing Data Processing in an Organization; Data Processing Setup; Project Management Techniques for Managing Software Projects.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1013
SOFTWARE ENGINEERING
Group – I

Introduction to Software engineering, phases in Software development. Software development processes models, role of management in Software development, role of Metric and measurement. 

Software requirement specifications, role of SRS, problem analysis, structuring information, dataflow diagram and data dictionary, prototyping, other tools/methods for analysis, requirement specification, validation, metrics.

Group – II

Planning a software project, cost estimation, project scheduling, staffing and personnel planning, team structure, Software configuration management, Software Configuration management plans, quality assurance plans, project monitoring plans, risk management.

Group – III

Detailed design, module specifications, detailed design and process design language, verification, metrics, and coding, programming practice, verification metrics.

Testing, testing fundamentals, functional testing, structural testing, testing process, metrics.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1014
BUSINESS PROCESS & RE-ENGINEERING
This course has been designed to develop an appreciation of process view of business and redesign thereof. The participants would be able to develop an understanding of the use of Information Technology for process redesign.

Group – I

Conceptual Foundation of Business Process Re-engineering; Role of information Technology in BPR; Process Improvement and Process Redesign; BPR Experiences in Indian Industry.

Group – II

Process identification and Mapping; Role/Activity Diagrams; Process Visioning and Benchmarking: Business Process Improvement. 

Group – III

Business Process Redesign; Man Management for BPR Implementation; Re-organizing People and Managing Change.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1015
ENTERPRISE RESOURCES PLANNING (ERP)
Group-I


Enterprise Resources Planning: Evolution of ERP-MRP and MRP II- problems of system islands need for system integration and interface-early ERP Packages-ERP products and Markets–opportunities and problems in ERP selection and implementation; ERP implementation identifying RP benefits team formation-consultant intervention-selection ERP-Process of ERP implementation.

Group-II


The emergence of reengineering concept- concept of business process rethinking of processes identification of re-engineering need preparing for re-engineering-implementing change-change management-BPR & ERP; supply chain management: The concept of value chain differentiation between ERP and SCM –SCM for customer fous-nee and specificity of SCM-SCM scenario in India-products and markets of Sehl-issue in selection and implementation of SCM solution-CRM solutions. 

Group-III


Managing changes in IT organization Preparing IT infrastructure measuring benefits of ERP-Integrating with other systems: E-Business: Introduction to 1-Net technologies Evolution of E-Commerce, EDI and E-Business-business opportunities basic and advanced business models on internet-internet banking and related technologies-security and privacy issues-technologies for E-Business future and Growth of E-Business. 

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1016
SECURITY ANALYSIS & PORTFOLIO MANAEMENT
Group – I

Objectives and Principles of Investment: risk and return: investment alternatives– Shares, Debentures, Govt. Securities, Public Deposits, mutual Funds, UTI, PF, NSC, Post Office and bank deposits. 



Group – II
Securities valuation–Valuation models of equity shares, preference shares and debentures; Investment Analysis; fundamental analysis covering economic, industry and company analysis; Technical Analysis and chartist techniques; Efficient market hypothesis; form and test, random walk analysis.

Group – III

Portfolio Management: Concept, Objectives and Significance; portfolio theories: Markouiz model, sharp model, capital Asset Pricing model, Arbitrage Pricing Theory; Portfolio Selection and international diversification techniques of portfolio revision: Scope and formula plans. 

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1017

INTERNATIONAL FINANCIAL MANAGEMENT 
Group – I

International Finance: concept and role of international finance manager in an MNC; International Financial Environment, International transaction and financial market, trade and capital flows; International Financial System: Role of IMF, IBRD, Development Banks and Multinational Banks; International Capital and Money Market-Euro Dollar and Currency Market; Financial Market instruments: GDR, ADR, Euro Issues, CP and ECB’s.




Group – II
Multinational Firm–its rationale goals, constraints; Financial operations of MNCs: Sources and investment channels, Cost of Capital and capital structure decisions; Foreign Direct and Institutional Investment, Developments in foreign exchange markets; Factors affecting and determination of exchange rate, foreign exchange risk and exposure; other risks exposures in International Investments, Managing various risks and exposure.

Group – III

Multinational Capital Budgeting – Significance and various techniques: management multinational fund flows: International working capital Managing and foreign trade, International Cash management, Management of international Account Receivable International dimension of taxation.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1018
MANAGEMENT CONTROL SYSTEMS
Group-I


Management Control: Meaning, Scope and Significance; Essential of a control system, management control process, Anthony and Dearden framework for management control. Goals, Strategies, Structure controls; financial control; concept, Rationale and significance, type of control in different types of organizations: Management control in Service, Non-profit, Projects Matrix and in Multinational companies, Management Control of Development Programmes and Procedures organisation. 

Group-II


Responsibility Accounting: Objectives, scope and significance; Responsibility centers-Investment Revenue, Expense and Profit centres; Performance measurements-ROI, residual income: Transfer Pricing; Decentralization and control of subsidiaries; Control consideration in the choice of organisation structure. 

Group-III


Financial Information System as support to management control, Design, Consideration and implementation of MIS, Information and its processing, Budgetary control system-process, budget formulation and the budget department; Analysis and reporting of financial performance variance analysis; Key variables as control indicator; perspective planning and resources allocation through capital expenditure planning and control.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1019

MANAGEMENT OF WORKING CAPITAL
Group – I

Principles of working capital management: Concept and importance of working capital, Characteristics of current assets, levels of current assets, operating cycle and cash cycle working capital leverage. Determination of working capital needs, factors affecting size of working capital. Banker’s appraisal of working capital proposals, restrictions under working capital advances. Credit authorization scheme.

Group – II

Financing of working capital: Management of short-term loans from banks, cash credit advances and overdraft, letter of credit, unsecured and secured borrowing, concept of security and margin. Trade credit. Accrued expenses and deferred income, commercial papers, cash management models, factoring, Management of public deposits as a source of financing working capital, restrictions on public deposit, cost and risk of short-term versus ling-term debt, recommendations of Dahejia, Tendon, Chore and Marathe Committees.





Group – III
Management of Cash: Objectives of Cash holding, Cash Planning, Cash Budget simulation, and Cash Flow Management, Management of Surplus, Cash Management of Inventory: ABC Analysis, Economic order Quantity, Safety Stock, Reorder points, perpetual inventory system, Value Analysis, Advances in Inventory Management.

Management of Receivable: Objectives of trade credit, factors affecting credit decisions, credit terms, analysis and control of credit, collection management.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1020
CORPORATE TAX PLANNING
Group-I


Basic framework of Direct Tax Law in India. Corporate Income Tax in India. Concept of Tax Planning, Meaning, Scope, Tax Avoidance, Tax Evasion. Objectives and Importance of Tax Planning, Methods of Tax Planning. Areas of Tax Planning, Forms of Organization, Scale of activity, Locational aspects, Nature of Business. 

Group-II


Tax Planning and Financial Management, Importance of Capital Structure, Capital Rationing, factors influencing Capital structure decisions, sources of funds and cost of capital, Measures of Tax Planning, Tax Consideration in Dividend Policy and Bonus Shares, setting up of new Business and tax Planning, Deduction in respect of profits and gains of newly established Industrial undertaking in certain specified areas. Special provisions in respect of newly established industrial undertakings in EOUs and EPZs. Amalgamation, merger and Tax Planning, Taxation of non-residents: Tax Liability, special provisions and incentives. 

Group-III


Tax Planning with regard to specific management decisions, Make or Buy, own or lease, Modernization/replacement, repair, renewal, closure or continuance, choice of a system of accounting, employees remuneration and tax planning, deduction of tax at source, advance payment of tax, types of assessment and procedure. 

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1021

PURCHSING MANAGEMENT
Group – I

Introduction: Definitions, importance, objectives, functions, relation with other departments. Organization for purchasing: meaning, advantage, responsibility; Organisational structure.

Purchasing procedure; Procedure and policies of purchasing; forms and formalities; contracts, ordering follow-up; Maintenance of files and Records, Tendering and buying, price negotiation, purchasing principles.

Group – II

Selection of sources of supply (Right Source) importance, classification, elements of source selection and aids, selection of suitable vender(s) supplier routing and various other aspects in selection of correct source of supply. Determination of price (Right Price); Role of price factor in purchasing. Determination of price, method of prices structure, Government role in price fixation. Quality control (Right Quality) Role of quality in buying, responsibility, Organisation of quality control, classification of inspection procedure; standardization; specifications, brands, standards of purchasing etc. purchase budget.

Group – III

Purchasing research Area of research 

(i) PBPT and Purchasing 

(ii) Value Analysis/engineering and purchasing.

Make of buy or lease in purchasing level aspect of purchasing; Introduction, agency, Contract Act, Liquidated Damages, Compensation, Warranties, Title of Goods, Mercantile laws, Essential clauses for purchase order claims. Evaluating purchasing performance.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1022

MANAGEMENT OF LOGISTRICS
Refer to 409 above.

MF-1023

PLANT DESIGN & LAYOUT
Group – I

Plant Design Concepts: Flexibility, Semi-automation and automation, plant series, Factory Buildings Factors influencing plant location, procedure and Models of location and their applications. 

Group – II

Plant layout – types, characteristics and models, facilities to be provided, flow of man materials and optimization of layout evaluations. 

Group – III

Materials Handling – types of systems, Movement of materials, automation and automated guided vehicles, Rebatised materials Handling, line balancing and its effectiveness.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1024

COMPUTER AIDED DESIGN AND MANUFACTURING 
Group – I

Product design and development: Product life cycle, various aspects to be considered for the design and development of a product. CAD/CAM fundamental and operating software CAD/CAM and its applications, computer graphics and modeling.

Group – II

Basic concepts of Process Planning, Numerical Control and Part Programming Group, Technology and Computer – aided process planning, Robot technology and applications.

Group – III

Flexibility in manufacturing, managing flexible automation, Flexible automation in skill based manufacturing. Simulation application in manufacturing and computer-aided flexible manufacturing systems.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1025
SERVICE OPERATIONS MANAGEMENT
Group-I


Matrix of service characteristics; Challenge in Operations Management of Services; Aggregate Capacity Planning for Services; Facility Location and Layout for Services; Job Design – Safety and Physical Environment.

Group-II


Effect of Automation; Operations Standards and Wok Measurement; Measurement and Control of Quality of Services. Maintenance Service; Inventory Control for Services.

Group-III


Dynamics of Service Delivery System; Scheduling for Service Personnel and vehicles; Waiting-Lone analysis; Distribution of Services; Product-Support Services; Case Studies on Professional Services. 

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1026

COMPENSATION MANAGEMENT
Group – I

Wage concepts, Theories of wages, wage policy, criteria for wage fixation, Techniques of wage determination, wage fixation machinery, and Internal and External equity of wage system, wage differentials.

Group – II

Conventional reward methods and their inadequacies; Developing Reward strategy–Skill based pay, Broad Banding, Team based pay, Payment by results; Performance related pay, variable compensation, compensation for Executives and R & D Staff etc. Reward systems and structure in new Industries, MNCs and other organizations. 

Group – III

Profit Sharing, Payment o Bonus, Types and significance of Incentives, Fringe Benefits, Retirement Plans, Productivity and Wages, Understanding tools used in designing, Improving and Implementing Compensation packages.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1027 
LABOUR LAWS 

The study of labour legislation would be based on a broad classification of the legislation enactments and an exhaustive analysis of some of the enactments included therein. The course is based on the study of following three groups of legislation:

Group-I

Industrial Relations Legislation 

a) The Industrial Disputes Act, 1947

b) The Industrial Employment (Standing Orders) Act, 1946

c) The Trade Unions Act, 1926

d) Laws relating to Discharge, Misconduct, Domestic Enquiries, Disciplinary Action.

Group-II
Protective Legislation 
a) The factories Act, 1948

b) The Payment of Wages Act, 1936

c) The Minimum Wages Act, 1948

d) The Payment of Bonus Act, 1965

e) The Equal Remuneration Act, 1976

f) The Contract Labour (Regulation and Abolition) Act, 1970

Group-III

Social Security Legislation

a) The workmen's Compensation Act, 1923

b) The Employee's State Insurance Act, 1948

c) The Employees' Provident Funds and Miscellaneous Provisions Act, 1952

d) The Maternity Benefit Act, 1961

e) The Payment of Gratuity Act, 1972

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1028
INDUSTRIAL PSYCHOLOGY 
Group-I

Psychology: Nature and Scope, Psychology and management, Industrial Psychology-nature and scope, Industrial Psychology and its relation with sociology, Social Psychology, General Psychology and Management with special reference to personnel Management. Advertising and marketing. Individual differences and behaviour. Human needs and their implications for a work organization. Psychology applied to advertising, marketing and consumer behaviour.

Group-II

Personnel selection and testing techniques, Intelligence tests and their utility. Psychological and projective tests. Employees training and development. Personnel Appraisal-objectives, techniques and problems. Measuring attitudes, job satisfaction and its measurement. industrial Morale, Morale vs Motivation. 

Group-III

Job Design, job enrichment and job enlargement. Goal setting, leadership-theories of leadership. fatigue, Monotony, Accidents and Boredom. work stress-management of stress, frustration and emotional disturbances. Adjustments and maladjustment at work. 

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1029
CROSS CULTURAL AND GLOBAL MANAGEMENT
Group-I


Global Business, Growth and Evolution, Environmental variables in global business, Human and cultural variables in global organizations, cross cultural differences and managerial implications. 

Group-II

Cross Cultural research methodologies and Hofstede's Hermes study, structural evolution of global organizations; cross cultural communication and negotiation.

Group-III

Human resources management in global organization: Ethics in international business, western and Eastern management thoughts in the Indian context. 

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1030
MANAGEMENT TRAINING & DEVELOPMENT
Objectives 


The purpose of this paper is to provide an in-depth understanding of the role of training in the HRD, and the enable the course participants of manage the training systems and processes. 

Group-I

Training Process-an Overview; Role, Responsibilities and Challenges to Training Managers; Organization and Management of Training Function; Training Needs Assessment and Action Research; Instructional Objectives and Lesson Planning.

Group-II

Learning Process; Training Climate and Pedagogy; Developing Training Modules; Training Methods and Techniques; Facilities Planning and Training Aids; Training Communication.

Group-III

Training Evaluation & Costs; Training and Development in India. MNCs perception of training. Perception of training in a public sector organization. 

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1031

REGIONAL BLOCKS
The objective of the course is to familiarize the students with the theoretical framework of the theory of economic integration, and its impact on trade and investment flows among the region and on the global economy.

Group – I

Theory of Economic Integration; Economic Integration and endogenous growth; Selected Regional Blocks – NAFTA, EU, ASEAN, SAARC.

Group – II

Globalization Vs. Rationalization; Regional Blocks, Building Blocks or stumbling Block; Ongoing Challenges – Environment Volatility.

Group – III

Rise of Global Mania; Regional Alternative; Regional Competition; New Organizational Challenges.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1032

INTERNATIONAL ECONOMIC ORGANIZATIONS 
The objective of the course is to familiarize the students with the functioning of the international economic organizations and their changing role in the context of globalization of the world economy. 

Group – I

Regimes, International Economic Organizations and Development Diplomacy; Regimes and regimes theory, International Organizations as international institutions; International Organizations as international institutions; International Monetary Fund (IMF).

Group – II

World Bank Group – International Bank for Reconstruction and Development (IBRD), International Development Agency (IDA), International Finance Corporation  (IFC), multilateral Investment Guarantee Agency (MIGA).

Group – III

General Agreement on Tariffs and Trade (GATT), World Trade Organization (WTO), United Nations Conference on Trade and Development (UNCTAD), International Labour Organisation (ILO).

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1033

EXPORT-IMPORT PROCEDURES, DOCUMENTATION AND LOGISTICS 
The objective of the course is to acquaint the students with the export-import procedures, documentation and logistics.

Group – I

Documentation Framework exam documentation; International Business Contracts: Types, Formation, Elements, Legal Dimensions, Dispute Settlement; Instruments and methods of Financing Exports including credit and collections, Uniform custom and practices (UCP); Business Risk Coverage-Cargo, Credit and foreign Exchange Risk coverage, Cargo Insurance, Foreign Exchange Regulations and formalities.

Group – II

Quality Control and Pre-shipment; Inspection Concept Scheme and procedures; Role of Clearing and Forward Agents; Excise Clearance of cargo; Custom Clearing and forward Agents; Excise Clearance of Cargo; Shipment of Export Cargo; Custom Clearance of Export Cargo; Custom Clearance of Import Cargo; Negotiations of Documents with Banks; Procedures and documentation for availing export incentives – Duty drawbacks, Import Licensing and other incentives; Processing of an Export Order.

Group – III

World shipping: Structure, Liners, and Tramps, conference System; Freight and Structure. Containerization and other developments, International Agreements and conferences on Sea Transport; Indian Shipping: Trends, Structure, Concepts of Dry Part, and Containerization. Machinery for consultation; Air Transport: International set up, Freight structure. 

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1034
GLOBAL HUMAN RESOURCES MANGEMENT
The objective of this course is to develop a diagnostic and conceptual understanding of the cultural and related behavioral variables in the management of global organizations.

Group – I

Global Business – Growth and Evolution, Environmental variables in global business. Human and cultural variables in global organizations. Cross cultural differences and managerial implications. 

Group – II

Cross Cultural research methodologies and Hostage’s Hermes Study, Structural evolution of global organizations; Cross Cultural communication and negotiation; Cross Cultural leadership and decision making.

Group – III

Human resources Management in global organizations: Ethics in international business, Western and Eastern management thoughts in the Indian context.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

MF-1035

FOREIGN LANGUAGE FOR BUSINESS
Note: There will be one compulsory question comprising two parts, one for translation from French to English and the other from English to French.

Group – I

Grammar: Definite & Indefinite articles, Singular and plural of nouns, feminine & plural of adjectives, conjunction of verbs of the first and second groups and of etre, avoid and faire. Possessive adjectives, contracted articles.

Text: Lessons one to twelve.

Group – II

Grammar: Demonstrative articles, past tense with avoid and etre, partition articles, future tense, the imperative, conjugation of verbs of third group.

Text: Lessons thirteen to twenty-four.

Cardinal and ordinal numbers.

Group – III

Grammar: Comparative adjectives, superlatives, possessive pronouns, personal pronoun.

Text: Lessons twenty-five to thirty-six.

Vocabulary relevant to business and international commerce.

Instructions for the Paper setters for all courses: The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups i.e. I, II and III. The question paper will consist of nine questions; three from each group.

Instructions for the Candidates for all courses: Candidates will be required to attempt five questions in all, selecting not more than two questions from each group.

